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Business in Context 4e provides an introduction to the business environment and the key functions of business placed
within a managerial, organizational and environmental context. Offering a dynamic and contemporary global perspective
on business, key issues are debated and supported by practical cases from well-known international companies. The
latest edition of David Needle's best-selling functional business environment text has been thoroughly revised and
rewritten, with expanded coverage of management, new chapters on globalization and ethics, new cases, improved
pedagogy and text design,
The book Lifehack calls "The Bible of business and personal productivity." "A completely revised and updated edition of
the blockbuster bestseller from 'the personal productivity guru'"—Fast Company Since it was first published almost fifteen
years ago, David Allen’s Getting Things Done has become one of the most influential business books of its era, and the
ultimate book on personal organization. “GTD” is now shorthand for an entire way of approaching professional and
personal tasks, and has spawned an entire culture of websites, organizational tools, seminars, and offshoots. Allen has
rewritten the book from start to finish, tweaking his classic text with important perspectives on the new workplace, and
adding material that will make the book fresh and relevant for years to come. This new edition of Getting Things Done will
be welcomed not only by its hundreds of thousands of existing fans but also by a whole new generation eager to adopt its
proven principles.
This textbook maps directly on to the CIPD Advanced module, HRM in Context. Written by David Farnham, one of the
CIPD's Chief Examiners and the author of the HRM in Context module, Human Resource Management in Context
balances theory with practical analysis.
You've gotten used to managing a diverse workforce. You deal with vendors across the globe. You see people as
people, whether they're Chinese, Indian, Mexican, or American. You know the basic protocols to follow and the taboos to
avoid. Still, when you arrive in another country or sit down to negotiate with someone from a different culture, you feel
anxious and awkward, and often wind up saying or doing something wrong. You're not alone. Seventy percent of
international ventures fail because of cultural differences. Do you need to speak multiple languages and have a Ph.D. in
international relations to succeed in these global times? The reassuring reality is that you don't need to master all the
norms and nuances of the myriad of cultures you encounter. What you need is CQ. That's short for Cultural Intelligence,
a new set of skills and sensitivities that picks up where EQ leaves off. Leading with Cultural Intelligence is a groundbreaking guide to developing the repertoire and perspective to lead across a wide range of cultures--effectively,
respectfully, and confidently. A global leadership consultant, David Livermore presents a proven model for success in any
unfamiliar cultural context. It's easy to grasp and follow, yet radically different from simplistic approaches that focus on
mimicking other cultures' gestures and phrases. Rooted in rigorous research spanning 25 countries, the CQ way of
relating to and inspiring people from different national, ethnic, and organizational cultures is an ongoing cycle. You'll learn
how to lead cross-culturally--and continually grow in proficiency and comfort--by applying a process with four key
components: Drive. What's your motivation for this cross-cultural assignment? How can you increase your confidence
level? Knowledge. What specific cultural systems, issues, and values do you need to understand? Strategy. What
information do you need to map out a successful cross-cultural plan? What assumptions do you need to check? Action.
What communication style and behaviors should you adapt for this intercultural interaction? At every step, you'll find
helpful summaries and best practices. You'll also gain valuable insights into common situations, from eating unfamiliar
local delicacies to apologizing, through the stories of frequent cross-cultural travelers. With Leading with Cultural
Intelligence as your trusted compass, you'll be able to thrive in the global business climate and handle multi-cultural
hurdles in your own backyard. By raising your CQ, you'll also contribute to the greater good of equal humanity for all.
David Livermore, Ph.D., is Executive Director of the Global Learning Center in Grand Rapids, Michigan. In addition, he is
a Senior Research Consultant with the Cultural Intelligence Center in East Lansing, Michigan, and a Visiting Research
Fellow at Nanyang Technological University in Singapore. He has done consulting and training with leaders in 75
countries across the Americas, Africa, Asia, Australia, and Europe. Visit www.davidlivermore.com
Vladimir Nabokov, bilingual writer of dazzling masterpieces, is a phenomenon that both resists and requires
contextualization. This book challenges the myth of Nabokov as a sole genius who worked in isolation from his
surroundings, as it seeks to anchor his work firmly within the historical, cultural, intellectual and political contexts of the
turbulent twentieth century. Vladimir Nabokov in Context maps the ever-changing sites, people, cultures and ideologies
of his itinerant life which shaped the production and reception of his work. Concise and lively essays by leading scholars
reveal a complex relationship of mutual influence between Nabokov's work and his environment. Appealing to a wide
community of literary scholars this timely companion to Nabokov's writing offers new insights and approaches to one of
the most important, and yet most elusive writers of modern literature.
Professional knowledge doesn't guarantee you'll make the right decisions when it comes to professional ethics Ethics in
Social Work introduces students, practitioners, and educators to theoretical and conceptual approaches to professional
ethics and to the practice-related aspects of dealing with ethical problems and dilemmas. This unique book equips social
workers with the ability to choose among different perspectives on the place and value of ethics in their approach to
clients, and to use, defend, and explain their choices to clients, colleagues, supervisors, administrators, the general
public, and the courts, if necessary. The book examines classical ethics, theories, and codes of ethics, virtues and
values, etiquette, professional responsibilities, distributive justice, judiciary relationships, professional misconduct, and
malpractice. A working knowledge of ethics is essential for the development of a healthy and happy relationship between
service providers and consumers. Ethics in Social Work looks at how ethical issues and conflicts can affect the daily lives
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of social work practitioners and how an increased sensitivity to those issues can help enrich their professional
experience. The book addresses the basic concepts relating to ethics, as well as theories, principles, rules and values
that guide service provision based on the National Association of Social Workers Code of Ethics and Standards for
Cultural Competence in social work practice. Ethics in Social Work examines: * the leading theories of ethics, including
deontology and teleology * compromising or choosing between opposing values * professional etiquette in advertising
and counseling * moral and professional responsibilities * the ethical dilemmas of telling the truth * social justice *
practice-related aspects of distributive justice * fiduciary relationships * confidentiality in therapeutic work * resolving
ethical dilemmas * the Hippocratic Oath and its relevance to social work * the Code of Ethics in social work * real-life
cases of malpractice * and much more Ethics in Social Work includes case illustrations from existing literature and from
professional experience, as well as an up-to-date bibliography. It is an essential read for anyone working, or preparing to
work, in the helping professions.
How to use this book: 8 Chapters; 48 Case studies; 20 Tools; 7 Core skills; 29 Designers; 36 Hacks; >150 Visuals.
Praise for BLUEPRINT TO A BILLION "A wonderful, well thought out analysis of entrepreneurship and leadership of a
growth company." —Howard Lester, Chairman, Williams-Sonoma, Inc. "If you dream about growing your business to a
billion, this is a fascinating down-to-earth study that you must read. Apply the seven essential principles to your business
and you are off and running. Learn about strategy, growth, leadership, team building, and a whole lot more." —Joe
Scarlett, Chairman of the Board, Tractor Supply Company "Blueprint to a Billion is a well-researched and thoughtfully
written book that quantifies the growth pattern of America's highest growth companies." —Professor John Quelch, Senior
Associate Dean, Harvard Business School "Eighty percent of the top-performing stocks in the last twenty years were
small entrepreneurial companies that had an IPO in the prior eight years. Blueprint to a Billion tells you the seven key
things these innovators did in common to become America's greatest growth companies." —William J. O'Neil, Chairman
and Founder Investor's Business Daily, www.investors.com "Thomson has written a masterful work that will catalyze,
empower, inspire, motivate, and illuminate entrepreneurs, investors, and policymakers. The world needs this book and
will profit from it in manifold ways." —David M. Darst, Managing Director, Individual Investor Group Chief Investment
Strategist, Morgan Stanley
#1 Wall Street Journal Best Seller USA Today Best Seller Amazon Best Book of the Year TED Talk sensation - over 3
million views! The counterintuitive approach to achieving your true potential, heralded by the Harvard Business Review
as a groundbreaking idea of the year. The path to personal and professional fulfillment is rarely straight. Ask anyone who
has achieved his or her biggest goals or whose relationships thrive and you’ll hear stories of many unexpected detours
along the way. What separates those who master these challenges and those who get derailed? The answer is
agility—emotional agility. Emotional agility is a revolutionary, science-based approach that allows us to navigate life’s
twists and turns with self-acceptance, clear-sightedness, and an open mind. Renowned psychologist Susan David
developed this concept after studying emotions, happiness, and achievement for more than twenty years. She found that
no matter how intelligent or creative people are, or what type of personality they have, it is how they navigate their inner
world—their thoughts, feelings, and self-talk—that ultimately determines how successful they will become. The way we
respond to these internal experiences drives our actions, careers, relationships, happiness, health—everything that
matters in our lives. As humans, we are all prone to common hooks—things like self-doubt, shame, sadness, fear, or
anger—that can too easily steer us in the wrong direction. Emotionally agile people are not immune to stresses and
setbacks. The key difference is that they know how to adapt, aligning their actions with their values and making small but
powerful changes that lead to a lifetime of growth. Emotional agility is not about ignoring difficult emotions and thoughts;
it’s about holding them loosely, facing them courageously and compassionately, and then moving past them to bring the
best of yourself forward. Drawing on her deep research, decades of international consulting, and her own experience
overcoming adversity after losing her father at a young age, David shows how anyone can thrive in an uncertain world by
becoming more emotionally agile. To guide us, she shares four key concepts that allow us to acknowledge uncomfortable
experiences while simultaneously detaching from them, thereby allowing us to embrace our core values and adjust our
actions so they can move us where we truly want to go. Written with authority, wit, and empathy, Emotional Agility serves
as a road map for real behavioral change—a new way of acting that will help you reach your full potential, whoever you
are and whatever you face.
Business Intelligence: The Savvy Managers Guide, Second Edition, discusses the objectives and practices for designing
and deploying a business intelligence (BI) program. It looks at the basics of a BI program, from the value of information
and the mechanics of planning for success to data model infrastructure, data preparation, data analysis, integration,
knowledge discovery, and the actual use of discovered knowledge. Organized into 21 chapters, this book begins with an
overview of the kind of knowledge that can be exposed and exploited through the use of BI. It then proceeds with a
discussion of information use in the context of how value is created within an organization, how BI can improve the ways
of doing business, and organizational preparedness for exploiting the results of a BI program. It also looks at some of the
critical factors to be taken into account in the planning and execution of a successful BI program. In addition, the reader
is introduced to considerations for developing the BI roadmap, the platforms for analysis such as data warehouses, and
the concepts of business metadata. Other chapters focus on data preparation and data discovery, the business rules
approach, and data mining techniques and predictive analytics. Finally, emerging technologies such as text analytics and
sentiment analysis are considered. This book will be valuable to data management and BI professionals, including senior
and middle-level managers, Chief Information Officers and Chief Data Officers, senior business executives and business
staff members, database or software engineers, and business analysts. Guides managers through developing,
administering, or simply understanding business intelligence technology Keeps pace with the changes in best practices,
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tools, methods and processes used to transform an organization’s data into actionable knowledge Contains a handy,
quick-reference to technologies and terminology
Company Law in Context is an ideal main text for company law courses. In this sophisticated book David Kershaw places
company law in its economic, business, and social context, making the cases, statutes, and other forms of regulation
more accessible and relevant. A running case study provides a practical perspective.
In the twentieth century, large companies employing many workers formed the bedrock of the U.S. economy. Today, on
the list of big business's priorities, sustaining the employer-worker relationship ranks far below building a devoted
customer base and delivering value to investors. As David Weil's groundbreaking analysis shows, large corporations
have shed their role as direct employers of the people responsible for their products, in favor of outsourcing work to small
companies that compete fiercely with one another. The result has been declining wages, eroding benefits, inadequate
health and safety protections, and ever-widening income inequality. From the perspectives of CEOs and investors,
fissuring--splitting off functions that were once managed internally--has been phenomenally successful. Despite giving up
direct control to subcontractors and franchises, these large companies have figured out how to maintain the quality of
brand-name products and services, without the cost of maintaining an expensive workforce. But from the perspective of
workers, this strategy has meant stagnation in wages and benefits and a lower standard of living. Weil proposes ways to
modernize regulatory policies so that employers can meet their obligations to workers while allowing companies to keep
the beneficial aspects of this business strategy.
The #1 New York Times bestseller that has all America talking: as seen/heard on CNN's Fareed Zakaria GPS, Morning
Joe, CBS This Morning, The Bill Simmons Podcast, Rich Roll, and more. “The most important business—and
parenting—book of the year.” —Forbes “Urgent and important. . . an essential read for bosses, parents, coaches, and
anyone who cares about improving performance.” —Daniel H. Pink Shortlisted for the Financial Times/McKinsey
Business Book of the Year Award Plenty of experts argue that anyone who wants to develop a skill, play an instrument,
or lead their field should start early, focus intensely, and rack up as many hours of deliberate practice as possible. If you
dabble or delay, you’ll never catch up to the people who got a head start. But a closer look at research on the world’s
top performers, from professional athletes to Nobel laureates, shows that early specialization is the exception, not the
rule. David Epstein examined the world’s most successful athletes, artists, musicians, inventors, forecasters and
scientists. He discovered that in most fields—especially those that are complex and unpredictable—generalists, not
specialists, are primed to excel. Generalists often find their path late, and they juggle many interests rather than focusing
on one. They’re also more creative, more agile, and able to make connections their more specialized peers can’t see.
Provocative, rigorous, and engrossing, Range makes a compelling case for actively cultivating inefficiency. Failing a test
is the best way to learn. Frequent quitters end up with the most fulfilling careers. The most impactful inventors cross
domains rather than deepening their knowledge in a single area. As experts silo themselves further while computers
master more of the skills once reserved for highly focused humans, people who think broadly and embrace diverse
experiences and perspectives will increasingly thrive.
Contextualising business policy in its economic, institutional and political environment, this practical text shows students
how to use financial analysis as a strategic tool. The authors employ a value-added accounting framework to describe
how modern businesses compete in an international context and highlight the factors that influence company
performance. Case examples including Microsoft & Intel; Shell, Brent Spar & Nigerian Oil; the pharmaceuticals sector
and pension provision are used in each chapter, to bring together different themes and theories.
"Physicists have grappled with quantum theory for over a century. They have learned to wring precise answers from the
theory's governing equations, and no experiment to date has found compelling evidence to contradict it. Even so, the
conceptual apparatus remains stubbornly, famously bizarre. Physicists have tackled these conceptual uncertainties while
navigating still larger ones: the rise of fascism, cataclysmic world wars and a new nuclear age, an unsteady Cold War
stand-off and its unexpected end. Quantum Legacies introduces readers to physics' still-unfolding quest by treating iconic
moments of discovery and debate among well-known figures like Albert Einstein, Erwin Schrödinger, and Stephen
Hawking, and many others whose contributions have indelibly shaped our understanding of nature"-Malcolm Gladwell's provocative new #1 bestseller -- now in paperback. Three thousand years ago on a battlefield in
ancient Palestine, a shepherd boy felled a mighty warrior with nothing more than a pebble and a sling-and ever since, the
names of David and Goliath have stood for battles between underdogs and giants. David's victory was improbable and
miraculous. He shouldn't have won. Or should he? In DAVID AND GOLIATH, Malcolm Gladwell challenges how we think
about obstacles and disadvantages, offering a new interpretation of what it means to be discriminated against, suffer
from a disability, lose a parent, attend a mediocre school, or endure any number of other apparent setbacks. In the
tradition of Gladwell's previous bestsellers-The Tipping Point, Blink, Outliers and What the Dog Saw-DAVID AND
GOLIATH draws upon history, psychology and powerful story-telling to reshape the way we think of the world around us.
HR functions within both internal and external contexts. The understanding of both contexts is crucial for comprehending
how and why they drive HR strategies and practices in organizations, as well as the rules and structures within which
they work. Built around five major themes which impact upon the HR function, and mapping to the CIPD Level 7
Advanced module of the same name, Human Resource Management in Context enables students to understand the
complex and changing organizational context in which HR operates today by providing a comprehensive breakdown of
the concepts, theories and issues from globalization and government policy to demographic, social and technological
trends. This fully updated 4th edition of Human Resource Management in Context includes a range of pedagogical
features, balancing theory with practical analysis to form an engaging insight into the strategic side of HR. It includes
enhanced emphasis on the impact of the external environment on the HR profession, a discussion of the impact of
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technology and social media, increased coverage of ethics and CSR and links to the HR Profession Map. Online
supporting resources for lecturers include an instructor's manual, lecture slides, annotated web links and guidance for the
chapter activities.
In this groundbreaking book for executives, managers, coaches and educators, a new manager in a large organization
transforms her conversational capabilities with the help of an executive coach into an effective, visionary leader.
David W. Norton, founder of the Digital Consumer Collaborative, discusses how businesses can improve their customer
interactions and offerings by developing their understanding of consumer decision-making in a digital age. Norton
provides advice on ways to increase consumer engagement by drawing attention to the ways consumers act within their
individual digital contexts, or the way that users share the data they create.
Public Administration Evolving: From Foundations to the Future demonstrates how the theory and practice of public
administration has evolved since the early decades of the twentieth century. Each chapter approaches the field from a
unique perspective and describes the seminal events that have been influential in shaping its evolution. This book
presents major trends in theory and practice in the field, provides an overview of its intellectual development, and
demonstrates how it has professionalized. The range from modernism to metamodernism is reflected from the
perspective of accomplished scholars in the field, each of whom captures the history, environment, and development of a
particular dimension of public administration. Taken together, the chapters leave us with an understanding of where we
are today and a grounding for forecasting the future.
What are the benefits and problems of off-shoring? Can firms really be as powerful as nation states? How useful is PEST
for developing effective strategies? How will the 2008 financial crisis impact business? Only David Needle's bestselling
textbook introduces you to the full picture of modern business - the innovators, the regulators, the defining issues, and
the turbulence.
Now in its seventh edition, Business in Context introduces students to all the aspects of modern business and its
changing environment. This classic text has been fully updated and is essential reading for all introductory business
courses, particularly business environment modules. The seventh edition combines the hallmark qualities of David
Needle's style whilst new co-author Jane Burns brings over 20 years of industry experience.
IDEO founder and Stanford d.school creator David Kelley and his brother Tom Kelley, IDEO partner and the author of the
bestselling The Art of Innovation, have written a powerful and compelling book on unleashing the creativity that lies within
each and every one of us. Too often, companies and individuals assume that creativity and innovation are the domain of
the "creative types." But two of the leading experts in innovation, design, and creativity on the planet show us that each
and every one of us is creative. In an incredibly entertaining and inspiring narrative that draws on countless stories from
their work at IDEO, the Stanford d.school, and with many of the world's top companies, David and Tom Kelley identify the
principles and strategies that will allow us to tap into our creative potential in our work lives, and in our personal lives, and
allow us to innovate in terms of how we approach and solve problems. It is a book that will help each of us be more
productive and successful in our lives and in our careers.
In the present book, How to Win Friends and Influence People, Dale Carnegie says, “You can make someone want to do
what you want them to do by seeing the situation from the other person’s point of view and arousing in the other person
an eager want.” You learn how to make people like you, win people over to your way of thinking, and change people
without causing offense or arousing resentment. For instance, “let the other person feel that the idea is his or hers” and
“talk about your own mistakes before criticizing the other person.” This book is all about building relationships. With good
relationships, personal and business successes are easy and swift to achieve. Twelve Ways to Win People to Your Way
of Thinking 1. The only way to get the best of an argument is to avoid it. 2. Show respect for the other person's opinions.
Never say "You're wrong." 3. If you're wrong, admit it quickly and emphatically. 4. Begin in a friendly way. 5. Start with
questions to which the other person will answer yes. 6. Let the other person do a great deal of the talking. 7. Let the other
person feel the idea is his or hers. 8. Try honestly to see things from the other person's point of view. 9. Be sympathetic
with the other person's ideas and desires. 10. Appeal to the nobler motives. 11. Dramatize your ideas. 12.Throw down a
challenge.
This book provides a sustained treatment of the politico-legal context and content of a proposed business and human
rights treaty.
The original essays in this timely collection discuss the many ways to foster innovative and unprecedented collaborations
leading to more effective partnerships between major institutions and corporations to poor and disenfranchised
communities. Many of today's pressing issues are covered in-depth: bridging the digital divide; community reinvestment;
university and corporate partnerships; and corporate responsibility.
From the New York Times bestselling author of My Share of the Task and Leaders, a manual for leaders looking to make
their teams more adaptable, agile, and unified in the midst of change. When General Stanley McChrystal took command
of the Joint Special Operations Task Force in 2004, he quickly realized that conventional military tactics were failing. Al
Qaeda in Iraq was a decentralized network that could move quickly, strike ruthlessly, then seemingly vanish into the local
population. The allied forces had a huge advantage in numbers, equipment, and training—but none of that seemed to
matter. To defeat Al Qaeda, they would have to combine the power of the world’s mightiest military with the agility of the
world’s most fearsome terrorist network. They would have to become a "team of teams"—faster, flatter, and more flexible
than ever. In Team of Teams, McChrystal and his colleagues show how the challenges they faced in Iraq can be relevant
to countless businesses, nonprofits, and organizations today. In periods of unprecedented crisis, leaders need practical
management practices that can scale to thousands of people—and fast. By giving small groups the freedom to experiment
and share what they learn across the entire organization, teams can respond more quickly, communicate more freely,
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and make better and faster decisions. Drawing on compelling examples—from NASA to hospital emergency rooms—Team
of Teams makes the case for merging the power of a large corporation with the agility of a small team to transform any
organization.
The methodology of the study of the history of political thought is an area of study which has occupied my interests for
nearly a decade. I was introduced to the subject in University College, Swansea. My teachers there provided me with an
excellent grounding in political studies. I am particularly indebted to Bruce Haddock, Peter Nicholson and W. H.
Greenleaf. Professor Greenleaf was kind enough to supply me with a copy of his bibliography and copies of two of his
unpublished papers. I continued to pursue my interest in methodology at the London School of Economics and Political
Science. I am indebted to Ken Minogue and Robert Orr who taught me there. My greatest debt is to Dr. Joseph Femia
ofthe University of Liverpool who devoted a great deal of time to considering the arguments presented here. His
criticisms and suggestions for improvement proved to be invaluable. I would also like to thank Alan Ryan for his general
comments and encouraging advice. It would be remiss of me if I neglected to express my gratitude to Dewi Beynon who
was my first teacher of politics. The research for this project was carried out in the following places; The British Library of
Political Science, London; The Sidney Jones Library, University of Liverpool; The National Library of Scotland,
Edinburgh; The Main Library, University of Edinburgh; The Arts and Social Science Library, University College, Cardiff;
and the Bodleian Library, Oxford.
Provides an introduction to business functions, issues and activities and to the way they interact with their environment. It
is the core text for the Business In Context Series which serves as a stand-alone introduction to business studies. An
ELBS/LPBB edition is available.
The story of the greatest of all philosophical friendships—and how it influenced modern thought David Hume is arguably
the most important philosopher ever to have written in English, but during his lifetime he was attacked as “the Great
Infidel” for his religious skepticism and deemed unfit to teach the young. In contrast, Adam Smith, now hailed as the
founding father of capitalism, was a revered professor of moral philosophy. Remarkably, Hume and Smith were best
friends, sharing what Dennis Rasmussen calls the greatest of all philosophical friendships. The Infidel and the Professor
tells the fascinating story of the close relationship between these towering Enlightenment thinkers—and how it influenced
their world-changing ideas. It shows that Hume contributed more to economics—and Smith contributed more to
philosophy—than is generally recognized. The result is a compelling account of a great friendship that had great
consequences for modern thought.
It is now widely recognized that in regions like Africa, for economic and other reasons, the public sector has had to
disengage and divest from many areas of the economy and allow private enterprise, especially scalable start-ups and
new ventures, to enter and flourish if economic development and employment are to grow. There is, however, a training
and education gap since entrepreneurship is rarely taught formally at African universities and, when it is, it is often
approached from a Western perspective which may not be appropriate given that African environments are significantly
different from most Western ones in terms of economic infrastructure and political considerations. This book allows
readers to understand the African entrepreneurial context by guiding them through the principal stages in the life of a new
venture, and offers approaches, both Western and indigenous, that can inform their entrepreneurial actions. It concludes
by examining some specialized topics, including female, youth, and social entrepreneurship, as well as real estate and
technology. Exercises throughout the book will enable readers to evaluate their motivations and preparedness for
entrepreneurship and learn how to communicate a new venture’s key features to potential stakeholders. By focusing on
the distinctive features of entrepreneurship in the African context, and taking a conversational tone, this is an informative
and practical text that will be useful for students of Global Entrepreneurship and Business as well as actual and
prospective entrepreneurs in the private, non-profit, and public sectors.
Managing in a Business Context introduces and describes the framework in which businesses are working in Britain
today. Beginning with the nature of strategy and how strategy can be converted into practice, it goes on to place HR and
business management generally in the wider context of UK society, Europe and the world.
This edited volume brings together a wide range of academics to engage with inter-disciplinary research perspectives in
response to the development of The Belt and Road Initiative (BRI) which opens unparalleled opportunities to gain access
to new markets in Asia, Europe and Africa. The collection examines opportunities offered in key areas such as trade and
investment, policy coordination, facilities connectivity and cultural exchange. It also notably considers how the historical,
environmental, cultural and political background to the BRI impacts this hugely ambitious plan which has been described
as the ‘new Silk Road', as well as the challenges across these spheres in a part of the world which has witnessed much
instability historically.
A practical guide to effective business model testing 7 out of 10 new products fail to deliver on expectations. Testing
Business Ideas aims to reverse that statistic. In the tradition of Alex Osterwalder’s global bestseller Business Model
Generation, this practical guide contains a library of hands-on techniques for rapidly testing new business ideas. Testing
Business Ideas explains how systematically testing business ideas dramatically reduces the risk and increases the
likelihood of success for any new venture or business project. It builds on the internationally popular Business Model
Canvas and Value Proposition Canvas by integrating Assumptions Mapping and other powerful lean startup-style
experiments. Testing Business Ideas uses an engaging 4-color format to: Increase the success of any venture and
decrease the risk of wasting time, money, and resources on bad ideas Close the knowledge gap between strategy and
experimentation/validation Identify and test your key business assumptions with the Business Model Canvas and Value
Proposition Canvas A definitive field guide to business model testing, this book features practical tips for making major
decisions that are not based on intuition and guesses. Testing Business Ideas shows leaders how to encourage an
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experimentation mindset within their organization and make experimentation a continuous, repeatable process.
An enlightened exploration of history to unite a deeply divided America The political dialogue in America has collapsed.
Raw and bitter emotions such as anger and resentment have crowded out any logical debate. In this investigative tracing
of our nation’s divergent roots, author Seth David Radwell explains that only reasoned analysis and historical
perspective can act as salves for the irrational political discourse that is raging at present. Two disparate Americas have
always coexisted, and Radwell discovered that the surprising origin of these dual Americas was not an Enlightenment,
but two distinct Enlightenments that have been fiercely competing since the founding of our country. Radwell argues that
it is only by embracing Enlightenment principles that we can build a civilized, progressive, and tolerant society. American
Schism reveals • the roots of the rifts in America since its founding and what is really dividing red and blue America; • the
core issues that underlie all of today’s bickering; • a detailed, effective plan to move forward, commencing what will be a
long process of repair and reconciliation. Seth David Radwell changes the nature of the political debate by fighting
unreason with reason, allowing Americans to firmly ground their differing points of view in rationality.
Principles of Management is designed to meet the scope and sequence requirements of the introductory course on
management. This is a traditional approach to management using the leading, planning, organizing, and controlling
approach. Management is a broad business discipline, and the Principles of Management course covers many
management areas such as human resource management and strategic management, as well behavioral areas such as
motivation. No one individual can be an expert in all areas of management, so an additional benefit of this text is that
specialists in a variety of areas have authored individual chapters.
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