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After all the hard work on your application, youâ€™re finally in to business school. Now what? The acceptance letter is just the beginning of
your MBA experience. Even before classes start, youâ€™ll face all kinds of new challenges: financing your degree, readjusting to homework,
schmoozing recruiters. Now you can turn to this book, produced by Manhattan GMATâ€”one of the leading names in GMAT preparationâ€”to
ready you for the challenges youâ€™ll face as a newly-minted MBA candidate.Case Studies & Cocktails will be your go-to guide as you
prepare to enter your MBA program and throughout your time at b-school. The authorsâ€”MBAs themselvesâ€”have drawn on their own
experiences and interviewed current students for the inside scoop on every aspect of b-school, from telling the boss youâ€™re going back to
school to balancing wine and cheese in one hand while networking. The result is both a handbook for the social side of school and an
academic primer on the material youâ€™ll have to master. The book even includes a glossary of need-to-know jargon, so you wonâ€™t feel
lost when classmates start slinging around acronyms.
Most business schools use case studies in their courses. However, these are typically based on past cases and assigned to students to
solve. This book describes a new approach for teaching with case studies, which was developed and applied successfully at TUM School of
Management. In this approach, student teams write and solve their own case study on a topic concerning current and future businesses. A
case can thus be on their own startup or a strategic decision of existing companies. During the course, the students receive intensive
coaching while selecting and developing the case topic by the course advisors as well as feedback by industry experts and executives for
whom the case is actually a burning question. The authors present 17 cases covering strategic questions for startups and technology
companies such as Deutsche Post, BMW, Ryanair, Lufthansa, Stadtwerke München, Fielmann, adidas, Siemens, Caribou Biosciences, eon,
Airbus, Unicredit and UBS.
When facing a difficult management challenge, wouldn't it be great if you could turn to a panel of experts to help guide you to the right
decision? Now you can, with books from the Judgment Calls series. Drawn from the pages of Harvard Business Review, these interactive,
solutions-oriented guides allow readers to access the wisdom of leading experts as they tackle familiar and perplexing business situations.
These engagingly written books will help managers improve problem-solving skills and make better judgment calls under fire.A preface
provides an overview and sets the context for using these provocative case studies as learning tools in corporate classrooms. A relevant
chapter from an HBE volume introduces the topic as a refresher course. Finally, an appendix of resources such as executive summaries,
guiding questions, and a list of further reading rounds out the book. Judgment Calls provide insight into a variety of real world difficulties and
offer solutions that managers will find both sound and practical. Our ideal reader is the business traveler who's thinking about this very issue,
sees the book in the airport, and throws it in his or her briefcase to read on the plane.This volume, tentatively titled "Bob's Meltdown and
Other Stories from the Frontines of Management" looks at the most common issue in workplaces--employee behavior. What should you do
when a star employee loses his temper in public? Worse yet, what if your protege seems to be coming unglued? All this and more!
Covers business case studies focused on issues in emerging markets and emerging industries across the globe.
The book is a collection of cases for management students and other interested readers. It includes both long and short cases. The focus of
the first three cases is project management including the one about managing risk. They are semi-solved but the case questions try to
explore issues raised during the course of design or implementation of a given solution. The next one deals with the management of change.
The fifth one is concerned with looming profitability. The goal of the rest of the cases is management information systems (MIS).
Consequently, e-commerce and knowledge management are talked about. Some are discussing generic business issues. Thus, a range of
subjects makes the collection useful for a variety of audience.
Measures the benefits of GIS--a collection of hardware, software, and geographic data for capturing, storing, updating, manipulating,
analyzing, and displaying all forms of geographically referenced information in layers on maps-for both businesses and government.
Advanced.
The research of the last decade has demonstrated that ecosystems and human systems are influenced by multiple factors, including climate,
land use, and the by-products of resource use. Understanding the net impact of a suite of simultaneously occurring environmental changes is
essential for developing effective response strategies. Using case studies on drought and a wide range of atmosphere-ecosystem
interactions, a workshop was held in September 2005 to gather different perspectives on multiple stress scenarios. The overarching lesson of
the workshop is that society will require new and improved strategies for coping with multiple stresses and their impacts on natural
socioeconomic systems. Improved communication among stakeholders; increased observations (especially at regional scales); improved
model and information systems; and increased infrastructure to provide better environmental monitoring, vulnerability assessment, and
response analysis are all important parts of moving toward better understanding of and response to situations involving multiple stresses.
During the workshop, seven near-term opportunities for research and infrastructure that could help advance understanding of multiple
stresses were also identified.
Case Studies for Business English is designed for students of Business English in universities and vocational colleges. Studying case studies
enables students to develop their analytical skills, critical and strategic thinking, understanding of business theory, business knowledge, and
business communication skills. Students also enhance their ability to use and select thecorrect tool for business communication at the right
time. They practice, experiment, get feedback, and gain practical skills. Case Studies for Business English is a course that is engaging,
motivating, and pragmatic.Each unit contains an original case study text, exercises to develop understanding and communication of business
tools and strategy, a step-by-step approach to case study analysis and report writing, as well as role plays and tips on developing
businesscommunication skills for presentations and meetings. In addition, students can benefit from a full reference section with a step-bystep checklist for case study analysis, a guide for exam assessment, a selection of supplementary case study texts, and an answer
key.CEFR level B2/C1

Renault, Samsung, Lacoste This book provides opportunities to discover a selection of issues recently faced by 10 major French
companies. Each case offers in a clear and structured manner: a case presentation sheet including the problem statement,
learning objectives, as well as the main themes and marketing tools used throughout the case; a narrative reviewing important
information about the company and its environment, leading to the problem to be investigated; a series of questions guiding the
draft of a structured solution; a detailed solution outlining the main strategic recommendations. Based on real issues and written in
collaboration with the companies, the 10 fi eld-based case studies allow applying marketing principles, theories and models:
segmentation, positioning, marketing plan, as well as designing strategies at the product, price, place and promotion levels.
Learning by doing, applied to marketing!"
NEW Best Practices and Techniques for Growing Your Business with Facebook, Twitter, and LinkedIn! Completely Updated! Five
new chapters: planning/metrics, customer service, and much more New and revamped case studies New guest contributions from
world-class experts, such as Charlene Li New, instantly actionable “To Do” lists after every chapter New Facebook discussion
threads and much more! Whatever your business or organizational goals, this book will help you use social networking to achieve
them. Renowned social networking innovator Clara Shih brings together powerful new insights, best practices, and easy-to-use
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“To Do” lists packed with proven solutions from real-world case studies. Writing for entrepreneurs and business professionals
across marketing, sales, service, product development, and recruiting, Shih demonstrates how to move from tactical, reactive use
of social networks toward strategic, proactive approaches—and how to accurately measure success. This edition adds extensive
new coverage, including hands-on techniques for hypertargeting, engaging customers through Twitter and LinkedIn, leveraging
changing social norms, and much more. You’ll also find more than three dozen guest contributions from world-class experts such
as author Don Tapscott and Harvard Business School professor Mikolaj Piskorski, as well as a brand-new chapter on customer
service and support, today’s fastest-growing area of business social networking. Shih has even added new chapters focused on
advice for small businesses, healthcare and education organizations, nonprofits, and political campaigns—making this the one
indispensable social networking guide for every organization!
Managers and supervisors will sharpen their analytical and decision-making skills with this new collection of fully reproducible case
studies. Based on actual, real-life situations, these exercises prepare supervisors and team leaders for the challenging problems
they face in today's complex workplace. Each case study includes: Summary of the case; Discussion questions which evoke
thought and analysis; Suggested solutions to the problems presented. Training Objectives: Improve participant's listening skills;
Empower employees to negotiate; solutions fairly; Provide opportunities for participants to practice new skills in a supportive
environment; Illustrate the skills needed to respond productively to complex issues. Activities Cover: Performance appraisal;
Managing effectively; Sexual harassment/discrimination; Managing disruptive employees; Coaching/counseling employees; Hiring
the right person
The Case Study method of teaching and learning, adopted by business schools and management centres globally, provides an
important function in management education, but employing it effectively can often be a challenge. This book provides practical
insights, tools and approaches for both case teaching and writing, drawing on perspectives from expert practitioners around the
world. This book aims to critically examine different approaches to using case studies in group-based, participant-centred learning
environments, exploring good practices for case teaching and learning. It provides guidance for case writers on various
approaches to structuring case data, presentational formats, and the use of technology in the construction of different types of
cases. It also demonstrates the use of the case method as a tool for assessment, supporting students’ own development of cases
to showcase good practice in organisations. The final section of this book showcases some of the resources available, providing
links and reviews of additional material that can support future case teaching and writing practice, including publication. The Case
Study Companion is designed for lecturers using cases within their teaching across all management disciplines, as well as those
training for Professional Development and Management Education qualifications. It will also be useful for postgraduate, MBA and
Executive Education students wanting to make the most of case studies in their learning and assessments.
This comprehensive guide presents specific, real-life examples of the strategies and tactics used by some of the world's most
successful international businesses and organizations to excel in the global marketplace. Divided into six major sections, this
important book features more than 30 case studies that span critical issues of international business--globalization; negotiation;
marketing; product/service quality; joint ventures and strategic alliances; and culturally diverse workforces. Each case study
focuses on a particular company, region, or management style to clearly illustrate proven techniques for capitalizing on the cultural
diversity of people, products, and markets. With contributions from more than two dozen business executives and professors,
spanning the globe from Japan, to Germany, China to Mexico, this casebook provides a broad spectrum of current and future
approaches to acheiving international and cross-cultural business success.
Packed with real-life examples of business decisions gone awry, the book explores the complex issues of business ethics from the
leaders' perspectives. This best-selling text offers a rare collection of readings which examines the business decision-making
processes of many types of leaders, while revealing some of the common factors that push them over ethical lines they might not
otherwise cross.
"You've got a great idea that will increase revenue or productivity--but how do you get approval to make it happen? By building a
business case that clearly shows its value. Maybe you struggle to win support for projects because you're not sure what kind of
data your stakeholders will trust, or naysayers always seem to shoot your ideas down at the last minute. Or perhaps you're
intimidated by analysis and number crunching, so you just take a stab at estimating costs and benefits, with little confidence in
your accuracy. To get any idea off the ground at your company you'll have to make a strong case for it. This guide gives you the
tools to do that"-This business classic features straight-talking advice you’ll never hear in school. Featuring a new foreword by Ariel Emanuel and
Patrick Whitesell Mark H. McCormack, one of the most successful entrepreneurs in American business, is widely credited as the
founder of the modern-day sports marketing industry. On a handshake with Arnold Palmer and less than a thousand dollars, he
started International Management Group and, over a four-decade period, built the company into a multimillion-dollar enterprise
with offices in more than forty countries. To this day, McCormack’s business classic remains a must-read for executives and
managers at every level. Relating his proven method of “applied people sense” in key chapters on sales, negotiation, reading
others and yourself, and executive time management, McCormack presents powerful real-world guidance on • the secret life of a
deal • management philosophies that don’t work (and one that does) • the key to running a meeting—and how to attend one • the
positive use of negative reinforcement • proven ways to observe aggressively and take the edge • and much more Praise for What
They Don’t Teach You at Harvard Business School “Incisive, intelligent, and witty, What They Don’t Teach You at Harvard
Business School is a sure winner—like the author himself. Reading it has taught me a lot.”—Rupert Murdoch, executive chairman,
News Corp, chairman and CEO, 21st Century Fox “Clear, concise, and informative . . . Like a good mentor, this book will be a
valuable aid throughout your business career.”—Herbert J. Siegel, chairman, Chris-Craft Industries, Inc. “Mark McCormack
describes the approach I have personally seen him adopt, which has not only contributed to the growth of his business, but mine
as well.”—Arnold Palmer “There have been what we love to call dynasties in every sport. IMG has been different. What this one
brilliant man, Mark McCormack, created is the only dynasty ever over all sport.”—Frank Deford, senior contributing writer, Sports
Illustrated

The authors explore three ways of conducting causal analysis in case studies. They draw on established practices as
well as on recent innovations in case study methodology and integrate these insights into coherent approaches. They
highlight the core features of each approach and provide advice on each step of the research process.
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Provides an approach for analyzing, discussing, and writing about cases. This book shows how to classify cases
according to analytical task they require (solving a problem, making a decision, or forming an evaluation) and establish a
base of knowledge about a case. It shows how to talk about cases in class.
In response to a Congressional mandate, the National Research Council conducted a review of the SBIR program at the
five federal agencies with SBIR programs with budgets in excess of $100 million (DOD, NIH, NASA, DOE, and NSF). The
project was designed to answer questions of program operation and effectiveness, including the quality of the research
projects being conducted under the SBIR program, the commercialization of the research, and the program's contribution
to accomplishing agency missions. This report describes the proposed methodology for the project, identifying how the
following tasks will be carried out: 1) collecting and analyzing agency databases and studies; 2) surveying firms and
agencies; 3) conducting case studies organized around a common template; and 4) reviewing and analyzing survey and
case study results and program accomplishments. Given the heterogeneity of goals and procedures across the five
agencies involved, a broad spectrum of evaluative approaches is recommended.
Published in association with the Bordeaux College of Business, this groundbreaking book applies business pedagogy s
powerful learning tool to the unique challenges of wine business management. Within are thirteen cases drawn from the
examples of real business success and calamity by an international group of respected wine business scholars.
Case study research has a long history within the natural sciences, social sciences, and humanities, dating back to the
early 1920's. At first it was a useful way for researchers to make valid inferences from events outside the laboratory in
ways consistent with the rigorous practices of investigation inside the lab. Over time, case study approaches garnered
interest in multiple disciplines as scholars studied phenomena in context. Despite widespread use, case study research
has received little attention among the literature on research strategies. The Encyclopedia of Case Study Research
provides a compendium on the important methodological issues in conducting case study research and explores both the
strengths and weaknesses of different paradigmatic approaches. These two volumes focus on the distinctive
characteristics of case study research and its place within and alongside other research methodologies. Key Features
Presents a definition of case study research that can be used in different fields of study Describes case study as a
research strategy rather than as a single tool for decision making and inquiry Guides rather than dictates, readers'
understanding and applications of case study research Includes a critical summary in each entry, which raises additional
matters for reflection Makes case study relevant to researchers at various stages of their careers, across philosophic
divides, and throughout diverse disciplines Key Themes Academic Disciplines Case Study Research Design Conceptual
Issues Data Analysis Data Collection Methodological Approaches Theoretical Traditions Theory Development and
Contributions From Case Study Research Types of Case Study Research
The crucial link between theory and practice In The Portable MBA in Entrepreneurship Case Studies you'll meetpeople
who have used the business theories and practices presentedin The Portable MBA in Entrepreneurship to start and run
their ownentrepreneurial ventures. You'll get a real sense of what it takesto conceive, develop, finance, and operate a
business, and howparticular elements, such as business plans and financialforecasts, function in the real world. These
case studies cover abroad variety of service and product industries: retail, wholesale,mail order, and Internet. You'll
discover the trials and rewards ofstarting a travel agency, launching a new glass-cleaning product,setting up a fashion
Web site, and selling women's hosiery throughdirect mail. Other studies cover ventures in the computer industry,the
restaurant business, automobile service franchising, andbusiness consulting. Each case study is illustrated with exhibits
--financialstatements, business plans, sample contracts, and more --and manyare supplemented with end-of-chapter
questions that help youanalyze the viability of each entrepreneurial venture and test yourability to respond to the
challenges you'll face in pursuit of yourown entrepreneurial dreams.
A new edition of the most popular book of project management case studies, expanded to include more than 100 cases
plus a "super case" on the Iridium Project Case studies are an important part of project management education and
training. This Fourth Edition of Harold Kerzner's Project Management Case Studies features a number of new cases
covering value measurement in project management. Also included is the well-received "super case," which covers all
aspects of project management and may be used as a capstone for a course. This new edition: Contains 100-plus case
studies drawn from real companies to illustrate both successful and poor implementation of project management
Represents a wide range of industries, including medical and pharmaceutical, aerospace, manufacturing, automotive,
finance and banking, and telecommunications Covers cutting-edge areas of construction and international project
management plus a "super case" on the Iridium Project, covering all aspects of project management Follows and
supports preparation for the Project Management Professional (PMP®) Certification Exam Project Management Case
Studies, Fourth Edition is a valuable resource for students, as well as practicing engineers and managers, and can be
used on its own or with the new Eleventh Edition of Harold Kerzner's landmark reference, Project Management: A
Systems Approach to Planning, Scheduling, and Controlling. (PMP and Project Management Professional are registered
marks of the Project Management Institute, Inc.)
This third collection of outstanding contributions from the Critical Management Studies (CMS) Division of the Academy of
Management (AOM) continues to challenge business practice in ways not tackled by other more typical business case
studies. There is a critical need for business educators to expose students and managers to the multifaceted phenomena
of doing business in the twenty-first century; to support critical, reflective moral development; and to reflect and
understand the complexities of organizational life. Is the system broken? Is there need for more systemic change? The
cases explore a number of critical issues at some of the largest industries and companies in the world, including wealth
creation and human rights in mining, the CSR approaches at Coca-Cola, the palm oil industry, and the supply chain at
Apple Inc. Online Teaching Notes to accompany each chapter are available on request with the purchase of the book.
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In higher education, case studies can be utilized to have students put themselves into problems faced by a protagonist and, by
doing so, address academic or career-related issues. Working through these issues provides students with an opportunity to gain
applied perspective and experiences. Professors in higher education who choose this method of teaching require navigational
tools to ensure that students achieve stated learning objectives. Case Study Methodology in Higher Education is an essential
research publication that focuses on the history and theories relating to case study methodology including techniques for writing
case studies and utilizing them in university settings to prepare students for real-life career-related scenarios. This publication
features a wide range of topics such as educational leadership, case writing, and teacher education. It is essential for educators,
career professionals, higher education faculty, researchers, and students.
This text contains 79 real and fictional business case studies. It is aimed at students following A and A/S level Business Studies
syllabuses, including the three syllabuses from Cambridge, JMB and London. It is also suitable for BTEC assessment.
workschemes which allow students to enrich their essay writing and develop case study skills. with a breakdown of actual A level
questions. available separately.
Case Studies in Needs Assessment offers insights about the practice of needs assessment in dynamic, real-world organizations
and communities. This book invites both novice and seasoned analysts to look over the shoulders of practitioners, to examine
needs assessment practice in action, to grasp the real-world issues that arise, and to understand a variety of needs assessment
strategies and challenges. Each case in this book examines the implementation of needs assessment in a specific situation,
bridging needs assessment theories and actual practice. The book is organized around five major approaches: knowledge and
skill assessment, job and task analysis, competency assessment, strategic needs assessment, and complex needs assessment.
The last chapter summarizes lessons learned from all the case studies: it describes the insights and tricks of the trade that Darlene
Russ-Eft and Catherine Sleezer gained from commissioning and reviewing these cases.
This accessible text introduces students and researchers to the basics of case study research, using a wide range of real-life
examples. It deals with the core issues and methods that anyone new to case study will need to understand: What is a case
study? When and why should case study methods be used? How are case studies designed? What methods can be used? How
do we analyze our data and write up our case?
This book provides an understanding of innovation models and why they are important in the business context, considers sources
of innovation, and how to apply business frameworks using real world examples of innovation-led businesses. After providing a
solid background to the key concepts related to innovation models, the book looks at why innovation takes place and where the
sources of innovation lie, from corporate research to crowd-sourced and government-funded initiatives. Innovation models across
manufacturing, services and government are explored, as well as measuring innovation, and the impact of design thinking and
lean enterprise principles on innovation and sustainability-driven imperatives. Offering a truly comprehensive and global approach,
Business Innovation should be core or recommended reading for advanced undergraduate, postgraduate, MBA and Executive
Education students studying Innovation Management, Strategic Management and Entrepreneurship.
The guide all MBAs and exec ed students need. If you're enrolled in an MBA or executive education program, you've probably
encountered a powerful learning tool: the business case. But if you're like many people, you may find interpreting and writing about
cases mystifying and time-consuming. In The Case Study Handbook, Revised Edition, William Ellet presents a potent new
approach for efficiently analyzing, discussing, and writing about cases. Early chapters show how to classify cases according to the
analytical task they require (making a decision, performing an evaluation, or diagnosing a problem) and quickly establish a base of
knowledge about a case. Strategies and templates, in addition to several sample Harvard Business School cases, help you apply
the author's framework. Later in the book, Ellet shows how to write persuasive case-analytical essays based on the process laid
out earlier. Examples of effective writing further reinforce the methods. The book also includes a chapter on how to talk about
cases more effectively in class. Any current or prospective MBA or executive education student needs this guide.
This comprehensive book offers a fascinating set of over 40 evidence-based case studies derived from international research on
work, employment and human resource management (HRM).
The complete guide for how to design and conduct theory-testing and other case studies… Case Study Methodology in Business
Research sets out structures and guidelines that assist students and researchers from a wide range of disciplines to develop their
case study research in a consistent and rigorous manner. It clarifies the differences between practice-oriented and theory-oriented
research and, within the latter category, between theory-testing and theory-building. It describes in detail how to design and
conduct different types of case study research, providing students and researchers with everything they need for their project. The
main aims are to: * present a broad spectrum of types of case study research (including practice-oriented case studies, theorybuilding case studies and theory-testing case studies) in one consistent methodological framework. * emphasize and clearly
illustrate that the case study is the preferred research strategy for testing deterministic propositions such as those expressing a
necessary condition case by case and that the survey is the preferred research strategy for testing probabilistic propositions. *
stress the role of replication in all theory-testing research, irrespective of which research strategy is chosen for a specific test. *
give more weight to the importance of theory-testing relative to theory-building. Case Study Methodology in Business Research is
a clear, concise and comprehensive text for case study methodology. Templates are supplied for case study protocol and how to
report a case study. A modular textbook primarily aimed at serving research methodology courses for final year undergraduate
students and graduate students in Business Administration and Management, which is also useful as a handbook for researchers.
Written by Jan Dul, Professor of Technology and Human Factors, RSM Erasmus University, Rotterdam and Tony Hak, Associate
professor of Research Methodology, RSM Erasmus University, Rotterdam, in collaboration with other authors from RSM Erasmus
University. * Provides students with everything needed to design and conduct a case study project * Templates are supplied
clearly demonstrating case study protocol and how to report a case study * A highly accessible, concise and comprehensive text
for Case Study methodology
The revolutionary guide that challenged businesses around the world to stop selling to their buyers and start answering their
questions to get results; revised and updated to address new technology, trends, the continuous evolution of the digital consumer,
and much more In today’s digital age, the traditional sales funnel—marketing at the top, sales in the middle, customer service at
the bottom—is no longer effective. To be successful, businesses must obsess over the questions, concerns, and problems their
buyers have, and address them as honestly and as thoroughly as possible. Every day, buyers turn to search engines to ask
billions of questions. Having the answers they need can attract thousands of potential buyers to your company—but only if your
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content strategy puts your answers at the top of those search results. It’s a simple and powerful equation that produces growth
and success: They Ask, You Answer. Using these principles, author Marcus Sheridan led his struggling pool company from the
bleak depths of the housing crash of 2008 to become one of the largest pool installers in the United States. Discover how his
proven strategy can work for your business and master the principles of inbound and content marketing that have empowered
thousands of companies to achieve exceptional growth. They Ask, You Answer is a straightforward guide filled with practical
tactics and insights for transforming your marketing strategy. This new edition has been fully revised and updated to reflect the
evolution of content marketing and the increasing demands of today’s internet-savvy buyers. New chapters explore the impact of
technology, conversational marketing, the essential elements every business website should possess, the rise of video, and new
stories from companies that have achieved remarkable results with They Ask, You Answer. Upon reading this book, you will know:
How to build trust with buyers through content and video. How to turn your web presence into a magnet for qualified buyers. What
works and what doesn’t through new case studies, featuring real-world results from companies that have embraced these
principles. Why you need to think of your business as a media company, instead of relying on more traditional (and ineffective)
ways of advertising and marketing. How to achieve buy-in at your company and truly embrace a culture of content and video. How
to transform your current customer base into loyal brand advocates for your company. They Ask, You Answer is a must-have
resource for companies that want a fresh approach to marketing and sales that is proven to generate more traffic, leads, and
sales.
The best-selling text of its kind on the market, BUSINESS ETHICS: CASE STUDIES AND SELECTED READINGS, 7th Edition
gets behind the decision-making process of business leaders today to illustrate why good leaders often make questionable
decisions. This fascinating collection exposes common themes in less-than-ethical decision making, and shows why leaders make
ethical compromises in business that they would not make in their personal lives. A combination of short and long cases, readings,
hypothetical situations, and current ethical dilemmas, BUSINESS ETHICS: CASE STUDIES AND SELECTED READINGS
provides students with a stimulating and thorough basis for evaluating business ethics, and encourages stronger values in future
business leaders. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
Are you looking for a great idea or some inspiration to start a new venture or to help you grow your existing business? This book
contains 100 great business ideas, extracted from the world’s best companies.Ideas provide the fuel for individuals and
companies to create value and success. Indeed the power of ideas can even exceed the power of money. One simple idea can be
the catalyst to move markets, inspire colleagues and employees, and capture the hearts and imaginations of customers. This book
can be that very catalyst. Each idea is succinctly described and is followed by advice on how such an idea can be applied to the
reader’s own business situation. A simple but potentially powerful book for anyone seeking new inspiration and that killer
application.
Qualitative Research Through Case Studies provides an accessible introduction to a wide range of approaches that deal with the
theoretical analysis of qualitative data.
"It's not just what it looks like and feels like. Design is how it works."-Steve Jobs There's a new race in business to embrace
"design thinking." Yet most executives have no clue what to make of the recent buzz about design. It's rarely the subject of
business retreats. It's not easily measurable. To many, design is simply a crapshoot. Drawing on interviews with top executives
such as Virgin's Richard Branson and Nike's Mark Parker, Jay Greene illuminates the methods of companies that rely on design to
stand out in their industries. From the experiences of those at companies from Porsche to REI to Lego, we learn that design isn't
merely about style and form. The heart of design is rethinking the way products and services work for customers in real life.
Greene explains how: -Porsche pit its designers against each other to create its bestselling Cayenne SUV -Clif listened intently to
customers, resulting in the industry-changing Luna energy bar -OXO paid meticulous attention to the details, turned its LiquiSeal
mug from an abysmal failure into one of its greatest successes -LEGO started saying no to its designers-saving its brick business
in the process Greene shows how important it is to build a culture in which design is more than an after-the-fact concern-it's part of
your company's DNA. Design matters at every stage of the process. It isn't easy, and it increases costs, but it also boosts profits,
sometimes to a massive extent. In an increasingly competitive marketplace, design represents the best chance you have of
transcending your competitors.
American Business and Public Policy is a study of the politics of foreign trade. It challenges fi fty years of writing on pressure
politics. It includes nine hundred interviews with heads of corporations, including 166 of the 200 largest corporations; another 500
interviews with congressmen, lobbyists, journalists, and opinion leaders; and eight community studies making this book the most
intensive survey in print of the politics of business. It is a realistic behavioral examination of a major type of economic decision.
The authors introduce their study with a history of the tariff as a political issue in American politics and a history of American tariff
legislation in the years from Europe's trade recovery under the Marshall Plan to the challenge of the Common Market. They
examine in succession the changing attitudes of the general public and the political actions of the business community, the
lobbies, and Congress. American Business and Public Policy is a contribution to social theory in several of its branches. It is a
contribution to understanding the business community, to the social psychology of communication and attitude change, to the
study of political behavior in foreign policy. American Business and Public Policy is at once a study of a classic issue in American
politics-the tariff; decision-making, particularly the relation of economic to social-psychological theories of behavior; business
communication- what businessmen read about world affairs, what effect foreign travel has on them, where they turn for political
advice, and how they seek political help; pressure politics, lobbying, and the Congressional process
This volume helps to fill the void in life science entrepreneurship and management case books and provides faculty and students
with not only the charts, but the simulated experience of sailing the turbulent and exciting oceans of the biomedical industry toward
creating significant value for patients and society.
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