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Long known as the go-to management consultant of the design world, Keith Granet reveals more of his clear-eyed insights about
running a creative business in this follow-up to his book The Business of Design. While aimed at creative enterprises, Granet's
advice, quickly summarized as "know what you do best and focus on that," applies to any organization, small or large, commercial
or nonprofit. He delves into the skill sets and people needed to grow a business, as well as the things you don't need (bad clients,
bad employees, negative energy), in an engaging and easy-to-implement manner. His shrewd understanding, gleaned from
decades of consulting for brands like Harrods, Pantone, John Varvatos, and Urban Archeology, makes this essential reading for
anyone managing a business or thinking of starting one.
"A practical and highly visual guide to hand-lettering from renowned design studio House Industries, covering the history, methods,
and foundational techniques of lettering, featuring case studies and typographical models of a range of lettering categories
including serifs, sans serifs, and brush and script styles"-The Geometry of Type explores 100 traditional and modern typefaces in detail, with a full spread devoted to each entry.
Characters from each typeface are enlarged and annotated to reveal key features, anatomical details, and the finer, oftenoverlooked elements of type design, which shows how these attributes affect mood and readability. Sidebar information lists the
designer and foundry, the year of release and the different weights and styles available, while feature boxes explain the origins
and best uses for each typeface, such as whether it is suitable for running text or as a display font for headlines. To help the
reader spot each typeface in the wider world, the full character set is shown, and the best letters for identification are highlighted.
This beautiful and highly practical work of reference for font spotters, designers and users is a close-up celebration of typefaces
and great type design.
The Designer’s Dictionary of Color provides an in-depth look at 30 colors key to art and graphic design. Organized by spectrum, in
color-by-color sections for easy navigation, this book documents each hue with charts showing color range and palette variations.
Chapters detail each color’s creative history and cultural associations, with examples of color use that extend from the artistic to
the utilitarian—whether the turquoise on a Reid Miles album cover or the avocado paint job on a 1970s Dodge station wagon. A
practical and inspirational resource for designers and students alike, The Designer’s Dictionary of Color opens up the world of
color for all those who seek to harness its incredible power.
Unlock the secrets to comic-writing success! "You have a story tell. It's your story... These are ways to help you get your story out,
to help you become the writer inside of yourself." This is the book on writing you've been waiting for, a nuts-and-bolts guide to
writing fiction for comics. While it is true that there is no set way to write a comic book script, no set format, no industry standard, it
is equally true that someone learning to write comics needs structure. That's where Comics Experience© Guide to Writing Comics
can help. Comics veteran Andy Schmidt offers sage advice and practical instruction for everything from writing realistic dialogue to
communicating your ideas to other comics professionals. Inside you'll find: • 23 exercises to help you put fundamental writing
principles into practice • Sample script formats, page-by-page outlines, scene-by-scene outlines and short pitches that show you
exactly how to create these important components of the writing process • Diagrams and pages from published comics to illustrate
key concepts • Tips on professional development, networking and navigating the comics industry These pages include all the tools
you need to write great comics, but where do you begin? Begin with yourself. You have to know--not believe--know: You can do
this, and this guide will help. Now, begin with Chapter 1...
From the creator of the popular website Ask a Manager and New York’s work-advice columnist comes a witty, practical guide to
200 difficult professional conversations—featuring all-new advice! There’s a reason Alison Green has been called “the Dear Abby
of the work world.” Ten years as a workplace-advice columnist have taught her that people avoid awkward conversations in the
office because they simply don’t know what to say. Thankfully, Green does—and in this incredibly helpful book, she tackles the
tough discussions you may need to have during your career. You’ll learn what to say when • coworkers push their work on
you—then take credit for it • you accidentally trash-talk someone in an email then hit “reply all” • you’re being micromanaged—or
not being managed at all • you catch a colleague in a lie • your boss seems unhappy with your work • your cubemate’s loud
speakerphone is making you homicidal • you got drunk at the holiday party Praise for Ask a Manager “A must-read for anyone
who works . . . [Alison Green’s] advice boils down to the idea that you should be professional (even when others are not) and that
communicating in a straightforward manner with candor and kindness will get you far, no matter where you work.”—Booklist
(starred review) “The author’s friendly, warm, no-nonsense writing is a pleasure to read, and her advice can be widely applied to
relationships in all areas of readers’ lives. Ideal for anyone new to the job market or new to management, or anyone hoping to
improve their work experience.”—Library Journal (starred review) “I am a huge fan of Alison Green’s Ask a Manager column. This
book is even better. It teaches us how to deal with many of the most vexing big and little problems in our workplaces—and to do so
with grace, confidence, and a sense of humor.”—Robert Sutton, Stanford professor and author of The No Asshole Rule and The
Asshole Survival Guide “Ask a Manager is the ultimate playbook for navigating the traditional workforce in a diplomatic but firm
way.”—Erin Lowry, author of Broke Millennial: Stop Scraping By and Get Your Financial Life Together
A standard-bearer of American design since 1993, House Industries answers the burning question, “Where do you find
inspiration?” with this illustrative collection of helpful lessons, stories, and case studies that demonstrate how to transform
obsessive curiosity into personally satisfying and successful work. Presented in House’s honest, authentic, and often irreverent
style, and covering topics ranging from fonts and fashion to ceramics and space technology, this beautifully useful 400–page
volume offers a personal perspective on the origin of ideas for creative people in any field. Most important, this book shows that
there’s no sense in waiting for inspiration because inspiration is already waiting for you.
Herb Lubalin is the definitive book about the typographic impresario and design master of our time. Complete with more than 360
illustrations, 166 of which are in full-color, it was designed by his partner of more than 11 years. This is the most comprehensive
overview of Herb Lubalin's work ever compiled--Jacket.

Dominate trivia night, liven up a date, and impress everyone you know with this funny, weird, smart book of little-known
facts. Did you know a group of bunnies is called a fluffle? Or that the people who voiced Mickey and Minnie Mouse were
married in real life? How about this one: In ancient Persia, government officials debated laws twice—once sober and once
drunk? We could all use a little good news right now. Comedian and writer Emily Winter is here to tell you confidently that
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there is kindness, beauty, empathy, humor, resilience, wonder, silliness, cuteness, strength, hope, and joy in our world.
With this book in hand, you can make yourself that much smarter while also lighting up your brain with positivity.
A graphic compendium of vintage American design and typography. Junk Type is a project driven by the passion of one
man to document a disappearing aspect of American culture. Bill Rose—aka Recapturist—is a photographer and designer
who has spent the last decade traveling across America looking for junkyards, yard sales, antique stores, and other
unlikely sources of inspiration to capture examples of postwar American typography and design before they’re lost
forever. Bringing together more than 400 images, this invaluable book is a visual history of postwar America, told through
the distinct typography, icons, badges, and branding of the country’s industrial heritage. From Art Deco–inspired fonts
and unique handmade cursive lettering to illustrated insignia and clean graphic logos bearing the influence of European
design of the 1960s, these pictures together represent an encyclopedic reference of creative typefaces and graphics.
With each photograph representing just a detail—an embossed logo, a specially created icon, or an advertising
slogan—this book captures the optimism and pragmatism of a golden age of American industrial creativity and distills it
into a charming resource for anyone with an eye (or nostalgia) for vintage design.
NEW YORK TIMES BESTSELLER • Learn how to apply the principles of Charles Koch’s revolutionary Market-Based
Management® system to generate good profit in your organization, company, and life “This book helps show you the
way to good profit—whether you work for an international supermarket chain, a medium-sized regional business, or your
own start-up.”—John Mackey, co-founder and co-CEO, Whole Foods Market The technological innovations, extreme
politics, civil unrest, cyber attacks, demographic shifts, and global pandemic that have affected all businesses since this
book was published have only confirmed Charles Koch’s belief that “the only reason a business should exist (and the
only way it can legitimately survive long term) is to create value in a responsible way.” Hence, the principles in Good
Profit are more important today than ever before. What exactly does Koch Industries, Inc., do and why is it so remarkably
profitable? Koch’s name may not be on your home’s plywood, vehicle’s grille, smartphone’s connectors, or baby’s
ultra-absorbent diapers but it makes them all. And Koch’s Market-Based Management® (MBM) system is what drives
these innovations and many more. The core objective of MBM is to generate good profit. Good profit results from
products and services that customers vote for freely with their dollars. It results from a bottom-up culture where
employees are empowered to act entrepreneurially to discover customers’ preferences and the best ways to improve
their lives. Drawing on six decades of interdisciplinary studies, experimental discovery, and practical implementation
across Koch businesses worldwide, Charles Koch walks the reader through the five dimensions of MBM to show how to
apply its framework in any business, industry, or organization of any size. Readers will learn how to: • Craft a vision for
how to thrive in spite of increasingly rapid disruption and ever-changing consumer values • Select and retain a workforce
possessing both virtue and talent • Create an environment of knowledge sharing that prizes respectful challenges from
everyone at every level • Award employees with ownership and decision rights based on their comparative advantages
and proven contributions, not job title • Motivate all employees to maximize their contributions by structuring incentives
so compensation is limited only by the value they create A must-read for any leader, entrepreneur, or student, as well as
anyone who wants a more civil, fair, and prosperous society, Good Profit is one of the greatest management books of all
time.
Esquire. Ford Motors. Burton Snowboards. The Obama Administration. While all of these brands are vastly different, they
share at least one thing in common: a teeny, little bit of Aaron James Draplin. Draplin is one of the new school of
influential graphic designers who combine the power of design, social media, entrepreneurship, and DIY aesthetic to
create a successful business and way of life. Pretty Much Everything is a mid-career survey of work, case studies,
inspiration, road stories, lists, maps, how-tos, and advice. It includes examples of his work—posters, record covers,
logos—and presents the process behind his design with projects like Field Notes and the “Things We Love” State
Posters. Draplin also offers valuable advice and hilarious commentary that illustrates how much more goes into design
than just what appears on the page. With Draplin’s humor and pointed observations on the contemporary design scene,
Draplin Design Co. is the complete package for the new generation of designers.
With this provocative and infinitely moving collection of essays, a preeminent critic of our time responds to the profound
questions posed by the visual world. For when John Berger writes about Cubism, he writes not only of Braque, Léger,
Picasso, and Gris, but of that incredible moment early in this century when the world converged around a marvelouis
sense of promise. When he looks at the Modigiliani, he sees a man's infinite love revealed in the elongated lines of the
painted figure. Ranging from the Renaissance to the conflagration of Hiroshima; from the Bosphorus to Manhattan; from
the woodcarvers of a French village to Goya, Dürer, and Van Gogh; and from private experiences of love and of loss to
the major political upheavals of our time, The Sense of Sight encourages us to see with the same breadth, courage, and
moral engagement that its author does.
A comprehensive, step-by-step resource for fabric design and printing—including tips from top designers. If you’ve ever
dreamed of showing your designs on fabric, textile aficionado Kim Kight, of popular blog True Up, is here to teach you
how. Comprehensive and refreshingly straightforward, this impressive volume features two main parts. First, the Design
and Color section explains the basics with step-by-step tutorials on creating repeating patterns both by hand and on the
computer. Next, the Printing section guides you through transferring those designs on fabric—whether it's block printing,
screen printing, digital printing or licensing to a fabric company—and how to determine the best method for you. Includes
extensive photos and illustrations
This show-all romp through design-world darling Jessica Hische's sketchbook reveals the creative and technical process
behind making award-winning hand lettering. See everything, from Hische's rough sketches to her polished finals for
major clients such as Wes Anderson, NPR, and Starbucks. The result is a well of inspiration and brass tacks information
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for designers who want to sketch distinctive letterforms and hone their skills. With more than 250 images of her penciled
sketches, this highly visual ebook is an essential—and entirely enjoyable—resource for those who practice or simply
appreciate the art of hand lettering.
NEW YORK TIMES BESTSELLER From the mind of Broad City’s Abbi Jacobson, author of I Might Regret This, a
wonderfully weird and weirdly wonderful illustrated look at the world around us—all through the framework of what we
carry. “Jacobson’s art is warm, textured, and carefully composed, a little bit Maira Kalman and a little bit Roz Chast. It’s
also genuinely funny.” —Vox With bright, quirky, and colorful line drawings, Jacobson brings to life actual and imagined
items found in the pockets and purses, bags and glove compartments of real and fantastical people—whether it’s the
contents of Oprah’s favorite purse, Amelia Earhart’s pencil case, or Bernie Madoff’s suitcase. How many self-tanning
lotions are in Donald Trump’s weekender? What’s inside Martha Stewart’s hand-knit fanny pack? What kind of protein
bars does Michelle Obama hide in her tiny clutch at the White House Correspondents’ Dinner? An instant New York
Times bestseller, Carry This Book provides a humorous and insightful look into how the things we carry around every day
make up who we are.
THE SUNDAY TIMES BESTSELLER 'A mind-expanding tour of the world without leaving your paintbox. Every colour has a story, and here
are some of the most alluring, alarming, and thought-provoking. Very hard painting the hallway magnolia after this inspiring primer.' Simon
Garfield The Secret Lives of Colour tells the unusual stories of the 75 most fascinating shades, dyes and hues. From blonde to ginger, the
brown that changed the way battles were fought to the white that protected against the plague, Picasso's blue period to the charcoal on the
cave walls at Lascaux, acid yellow to kelly green, and from scarlet women to imperial purple, these surprising stories run like a bright thread
throughout history. In this book Kassia St Clair has turned her lifelong obsession with colours and where they come from (whether Van
Gogh's chrome yellow sunflowers or punk's fluorescent pink) into a unique study of human civilisation. Across fashion and politics, art and
war, The Secret Lives of Colour tell the vivid story of our culture.
There was a time, as recently as the 1980s, when storefronts, murals, banners, barn signs, billboards, and even street signs were all handlettered with brush and paint. But, like many skilled trades, the sign industry has been overrun by the techno-fueled promise of quicker and
cheaper. The resulting proliferation of computer-designed, die-cut vinyl lettering and inkjet printers has ushered a creeping sameness into our
visual landscape. Fortunately, there is a growing trend to seek out traditional sign painters and a renaissance in the trade. In 2010 filmmakers
Faythe Levine, coauthor of Handmade Nation, and Sam Macon began documenting these dedicated practitioners, their time-honored
methods, and their appreciation for quality and craftsmanship. Sign Painters, the first anecdotal history of the craft, features stories and
photographs of more than two dozen sign painters working in cities throughout the United States. With a foreword by legendary artist (and
former sign painter) Ed Ruscha, this vibrant book profiles sign painters young and old, from the new vanguard working solo to collaborative
shops such as San Francisco s New Bohemia Signs and New York s Colossal Media s Sky High Murals.
1,355 signs, seals, symbols: Babylonia, Egypt, Greece, Rome, Germanic, Byzantine, Renaissance, Aztec, Hindu, Islamic, Chinese,
Japanese, others. Astrological, alchemical, magical, early Christian, masonic, heraldic, crests, goldsmiths' marks, watermarks.
Provides writing samples and vocabulary appropriate for grades one through six and lists synonyms of various reading levels for hundreds of
words
Open the door to your creative awakening! "Do everything with great love, whether it is painting, writing, dancing, relationships or learning."
--Sandra Duran Wilson Sharing your passion is the greatest gift you can give, and the journey to your creative awakening starts with a single
step--or a single exercise. You never know what will open the door. This book is for curious souls wanting to find the right spark to jump-start
their creativity. Inside, there are 52 chapters with an exercise for each week of the year featuring a step-by-step art, writing or meditation
project. Following the flow of the seasons, the exercises are designed to take you from the spring of your intuition, through the summer of
personal growth, fall of self-discovery to arrive at the end of your creative cycle refreshed, revived and renewed. Find your voice and vision: •
52 fun and beautiful projects offer a new chance at self-discovery every week for one year--they are not necessarily sequential and can be
completed at any time on your journey • Weekly prompts merge art making with universal life challenges to help you open your mind and
explore different spiritual and creative philosophies Refill your well, become the light, expand yourself and your story.
Whittle a beautiful spoon, comb, pair of dice, and more with this fresh introduction to a folksy craft. Carve modernizes a mindful hobby that
people have turned to for generations to help them slow down, relax, and connect with the outdoors. Choose from a dozen projects with
bespoke details, all are designed to be useful at home or while camping. And because these objects are small, they require only a few hours
and a tool or two to complete. You'll also learn how to choose the right knife and wood, helpful information on techniques and safety, and tips
for refining, personalizing and maintaining your piece. Whether you're headed to the woods or just to the porch, this pocket-sized guide will
have you carving your own unique designs in no time.
Bold, monumental, atmospheric, architectural letters with relief and shadow define great periods of confidence and optimism. Shadows add
intrigue and spectacle to otherwise mundane words. And theyre back in style. Drawn from a particularly rich period in the history of shadow
type, from the 19th to the mid-20th century, this is the first compilation of popular, rare and forgotten three-dimensional letters from Germany,
France, Britain, Italy and the United States, where the best examples were produced. Presented in compact form, with examples from some
300 sources compiled by the leading historian of graphic design, this lively publication, packed full of typographic ideas for any purpose, will
amuse, enchant and inspire anyone aiming to impart depth to their design.
Typography is always one of the designer's first considerations when it comes to making a statement, and in recent years the world of
lettering and type has exploded in an unprecedented wave of creative discovery. Contemporary artists, typesetters, and designers of all kinds
are exploring new horizons in illustrated and hand-drawn lettering, digitally rendered lettering, and 3D lettering. This collection—large in scope
but petite in size—surveys the recent lettering renaissance, showcasing a diverse range of talent in gorgeous, eye-catching examples and
profiling today's innovators. In a stunning little package that expertly combines a handmade feel with a modern aesthetic, this is the ultimate
inspirational collection of contemporary lettering for design buffs and type enthusiasts alike.

THE NATIONAL BESTSELLER A sensational compilation of the most striking images taken from the Morphia series has
been gathered together in a celebration of Kerby Rosanes's talent. Colormorphia is a selection of Kerby Rosanes's most
remarkable artwork, featuring a stunning, full-color sixteen-page section at the beginning of the book that displays some
of the most accomplished completed artworks produced by Kerby's fans. These demonstrate the range of approaches
colorists can experiment with when coloring. Kerby comments on the styles and the results, describing why they work so
well. The artwork displayed in the color section are included in the black-and-white section of the book, too, giving the
reader the opportunity to duplicate the approach should they wish. In addition, there are a variety of images to color
featuring the very best from Kerby's Morphia portfolio. These include show-stopping spreads, such as the tiger from
Animorphia and the camel from Imagimorphia, among others.
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A history of calligraphy and lettering offers examples of typefaces found on formal announcements, invitations,
advertising, and other "commercial handwriting" from the United States, England, Germany, France, and Italy.
"This is a Borzoi book published by Alfred A. Knopf."
Rex Ray celebrates life, work, and legacy of iconic San Francisco fine artist Rex Ray (1956–2015). This comprehensive
volume features more than 100 of his works on canvas, wood, and paper—including never-before-seen pieces courtesy of
the Rex Ray estate. His playful painted-paper-collages and organic, abstract forms have earned him comparisons to
artists like Paul Klee and Henri Matisse. • Essays by celebrated writer Rebecca Solnit, art critic Christian Frock, and
Ray's gallerist and friend Griff Williams • Ray's collages and paintings are both playful and geometric. • This vibrant book
pays tribute to Ray's life and work. Rex Ray was a successful and prolific fine artist whose art has been shown at major
museums and galleries throughout the United States. Now, longtime collectors and new fans alike can revel in the beauty
of Ray's inimitable body of work. Ray's exuberantly colorful paintings and collages are a testament to the prolific artist's
joy in the creative process. • This fine art monograph is perfect for Ray's fans and collectors, as well as those discovering
the power and beauty of his work for the first time. • A perfect gift for lovers of pop art and modern design,
museumgoers, fine art fans, artists, designers, and those interested in the San Francisco art scene and local history •
Great for those who loved Rex Ray: We Are All Made of Light by Griff Williams, Kevin Killa, and Rene Paul Barilleaux;
House Industries: The Process Is the Inspiration by House Industries; and Barry McGee by Aaron Rose and Barry
McGee
Have you ever bought a new sketchbook, opened to the first page, and thought, "Now what do I do?" Sue Bleiweiss and
the talented minds behind The Sketchbook Challenge are here to help. Imagine a supportive community of artists sharing
the innermost pages of their sketchbooks and offering you tips and techniques for overcoming creative blocks. That's
what The Sketchbook Challenge is all about, and the popular blog of the same name has already inspired thousands.
Inside this book, you'll find: · Themes that will motivate you to start your sketchbook—and, more important, keep at it ·
Tutorials spotlighting such mixed-media techniques as thread sketching, painted papers for collage, digital printing, and
much more · Strategies to get off the sketchbook page and start creating inspired art—whether you're into painting,
collage, fiber art, or beyond. · In-depth profiles of artists who have taken the Sketchbook Challenge and used it as a
launching pad for their own meaningful artwork
Eli is a sweet black dog with a knack for getting into huge messes. He makes his disastrous way through the house and
the yard, at every turn disobeying his owners, who each time repeat with mounting exasperation, “Eli, no!” At the end of
the day, there’s only one important question left to answer: Do his owners still love him? Of course, in this case the
answer is “Eli, yes!” Eli and his antics are depicted in clean, graphic spreads with a fresh and modern palette. Readers
will enjoy adding their voices to the call of “Eli, no!”
Brand by Hand documents the work, career, and artistic inspiration of graphic designer extraordinaire Jon Contino. Jon is
a born-and-bred New Yorker. He talks like one, he acts like one, and most importantly, he designs like one. He is the
founder and creative director of Jon Contino Studio, and over the past two decades, he has built a massive collection of
award-winning graphic-design work for high-profile clients such as Nike, 20th Century Fox, and Sports Illustrated.
Throughout all of this, he has gone to design hell and back, facing obstacles like fear, self-doubt, and bad luck. Brand by
Hand documents the work and career of Jon Contino, exploring his lifelong devotion to the guts and grime of New York
and cementing his biggest artistic inspirations, from hardcore music to America’s favorite pastime. A graphic-design
retrospective showcasing his minimalist illustrations and unmistakable hand-lettering, Brand by Hand shares how Contino
has taken a passion for pen and ink and turned it into an expanding empire of clients, merchandise, and artwork.
"For a quarter century, House Industries has carved out an unlikely niche in the design world by cultivating a diverse
body of work--from fonts and fashion to ceramics and space technology. House Industries: The Process Is the Inspiration
is an illustrative and entertaining journey through the creative process of this renowned design studio. Presented in
House's honest, authentic, and often irreverent style, this beautifully useful 400-page volume offers a novel perspective
on the origin of ideas for creative people in any field. Not only does this revealing and visually engaging book contain a
collection of helpful lessons, stories, and case studies, but it also shows how to transform obsessive curiosity into
personally satisfying and successful work"-CD-ROM contains: "five original fonts ... created exclusively for this book plus a few ... sound bites."
“There are more than 50 creative prompts for the artist (or artist at heart) to explore. Take the title of this book as
affirmation, and get started.” —Fast Company More than 50 assignments, ideas, and prompts to expand your world and
help you make outstanding new things to put into it Curator Sarah Urist Green left her office in the basement of an art
museum to travel and visit a diverse range of artists, asking them to share prompts that relate to their own ways of
working. The result is You Are an Artist, a journey of creation through which you'll invent imaginary friends, sort books,
declare a cause, construct a landscape, find your band, and become someone else (or at least try). Your challenge is to
filter these assignments through the lens of your own experience and make art that reflects the world as you see it. You
don't have to know how to draw well, stretch a canvas, or mix a paint color that perfectly matches that of a mountain
stream. This book is for anyone who wants to make art, regardless of experience level. The only materials you'll need are
what you already have on hand or can source for free. Full of insights, techniques, and inspiration from art history, this
book opens up the processes and practices of artists and proves that you, too, have what it takes to call yourself one.
You Are an Artist brings together more than 50 assignments gathered from some of the most innovative creators working
today, including Sonya Clark, Michelle Grabner, The Guerrilla Girls, Fritz Haeg, Pablo Helguera, Nina Katchadourian,
Toyin Ojih Odutola, J. Morgan Puett, Dread Scott, Alec Soth, Gillian Wearing, and many others.
A beautiful yet practical journal for creative inspiration and expression Perfect for note taking, sketching, and journaling,
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this smart and stylish cloth-bound notebook features: - A metallic copper silkscreened cover with a typographic design Illustrated end pages - Smooth, high-quality dot paper
Provides an introduction to the comics industry, with information on how to create a comic, the importance of artistic
collaboration, and selling personal comics.
Handstyle Lettering puts the best in contemporary hand-lettering on display with artist profiles as well as broad surveys of
handcrafted typographic projects used for signage, logos, invitations and more. The on-trend pieces within exist at the
intersection of art, typography and design; their creators help lend authenticity and style to corporate identities, or allow
small brands and individual projects distinguish themselves from competitors with elegance and flair. The collection is
complemented with break-downs of calligraphic type and alphabet practice guides.
A retrospective of a distinguished graphic designer, influential on both sides of the Atlantic
Selected by the worlds most knowledgeable and well-connected graphicdesign commentator, Steven Heller, this survey
gets into the minds of designers who create typefaces, word-images and logos through their private sketchbooks.
Arranged by designer, it reveals how nearly 120 of the worlds leading designers and typographers continually strive to
find new and exciting ways of communicating through letters and words, and provides fascinating insights into their work.
Aimed at all those who use type, whether by hand or on screen, this revealing compendium stresses the importance of
good typography at a time when reading habits are changing, and celebrates a craft that has endured for centuries.
Take home a piece of the Master Chief's Mjolnir Mark VI Powered Assault Armor in the Art of Halo Infinite's Deluxe
Edition! The chest-plate slipcase holds the Art of Halo Infinite hard cover with an exclusive new cover that any member of
the United Nation Space Command would find up to spec. Also contained within is a UNSC portfolio with landscape art
on museum quality paper of the Master Chief enjoying a peaceful moment on the Halo Array. The Master Chief is back.
The legendary super soldier returns in Halo Infinite. 343 Industries and Microsoft are building the biggest and most
visually spectacular Halo yet. Halo Infinite debuts on the Xbox family of consoles, including Xbox Series X, Microsoft's
latest and most powerful game console. To take full advantage of its prodigious graphical prowess, 343 Industries built
an all-new, next-generation game engine, giving their world-class artists the tools and technology to realize the worlds,
war, and wonder of the Halo universe in unprecedented style and fidelity. 343 Industries have given Dark Horse access
to the art and artists who've brought Halo Infinite to vibrant, vivid life. It's all here in unparalleled detail, the heroes you've
grown to love--the Master Chief, the brave soldiers of the UNSC, as well as the weapons, vehicles, villains and
vistas--and of course, the eponymous and magnificent environments of Halo itself. * Slipcase recreation of Master Chief's
Armor * Exclusive cover for the Art of Halo Infinite * A UNSC portfolio with beautiful landscape artwork
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