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Help your students achieve marketing success by delivering the best up-to-theminute coverage of key marketing topics available in this complete, yet brief,
latest edition of ESSENTIALS OF MARKETING by award-winning instructors and
leading authors Lamb/Hair/McDaniel. ESSENTIALS OF MARKETING, 7E uses a
fresh, streamlined design to focus on captivating examples and innovative
applications that ensure students not only understand marketing concepts, but
also know how to effectively apply them to real-world practice. This edition now
visually illustrates key marketing concepts and showcases the customer
experience with an engaging writing style punctuated by the most recent
marketing statistics and figures. A new appendix and exercises emphasize
building a professional marketing plan with an integrated internet focus to further
prepare students for success. This book's concise 15-chapter format offers
unequaled flexibility to make this course your own with outside projects and
readings, while still providing the comprehensive coverage students need.
Powerful teaching and learning tools form part of the book's hallmark Integrated
Learning System organized around the book's learning objectives. All-new videos
produced specifically for this edition feature fascinating stories of marketing
success, while a myriad of exceptional online and in-book tools answer the needs
of a variety of learning and teaching styles. ESSENTIALS OF MARKETING, 7E's
lively coverage and broad-based appeal is designed to create a learning
experience that leaves your students saying, Now that's marketing! Important
Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
The story of one African-American family fighting to stay together and strong in
the face of brutal racist attacks, illness, poverty, and betrayal in the Deep South
of the 1930s.
Market-leading ADVERTISING, PROMOTION, AND OTHER ASPECTS OF
INTEGRATED MARKETING COMMUNICATIONS, 9th Edition discusses all
aspects of marketing communications, from time-honored methods to the newest
developments in the field. Comprehensive treatment of the fundamentals focuses
on advertising and promotion, including planning, branding, media buying, sales,
public relations, and much more. Emerging topics get special attention in this
edition, such as the enormous popularity of social media outlets, online and
digital practices, viral communications, and personal selling, along with all of their
effects on traditional marketing. Revised to make ADVERTISING, PROMOTION,
AND OTHER ASPECTS OF INTEGRATED MARKETING COMMUNICATIONS,
9th Edition the most current I.M.C. text on the market, chapters address mustknow changes to environmental, regulatory, and ethical issues, as well as
Marcom insights, place-based applications, privacy, global marketing, and of
course, memorable advertising campaigns. Important Notice: Media content
referenced within the product description or the product text may not be available
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in the ebook version.
An introduction to marketing concepts, strategies and practices with a balance of
depth of coverage and ease of learning. Principles of Marketing keeps pace with
a rapidly changing field, focussing on the ways brands create and capture
consumer value. Practical content and linkage are at the heart of this edition.
Real local and international examples bring ideas to life and new feature 'linking
the concepts' helps students test and consolidate understanding as they go. The
latest edition enhances understanding with a unique learning design including
revised, integrative concept maps at the start of each chapter, end-of-chapter
features summarising ideas and themes, a mix of mini and major case studies to
illuminate concepts, and critical thinking exercises for applying skills.
This book presents all the publicly available questions from the PISA surveys.
Some of these questions were used in the PISA 2000, 2003 and 2006 surveys
and others were used in developing and trying out the assessment.
Marketing 5e is prescribed in departments of Management, Marketing or
Business Management at universities and universities of technology. It is an
introductory level subject which is predominantly taught at first year level. Most
universities teach Marketing over a semester. Marketing 5th Edition covers
issues like pricing, product labelling and sponsorship and includes a wealth of
examples to guide students through current topics such green marketing and
marketing communication. This new edition is written in a more accessible way to
assist students to grasp new concepts
Principles of Management is designed to meet the scope and sequence
requirements of the introductory course on management. This is a traditional
approach to management using the leading, planning, organizing, and controlling
approach. Management is a broad business discipline, and the Principles of
Management course covers many management areas such as human resource
management and strategic management, as well behavioral areas such as
motivation. No one individual can be an expert in all areas of management, so an
additional benefit of this text is that specialists in a variety of areas have authored
individual chapters.
MARKETING STRATEGY, 6e, International Edition edition emphasizes teaching
students to think and act like marketers. It presents strategy from a perspective
that guides strategic marketing management in the social, economic, and
technological arenas in which businesses function today--helping students
develop a customer-oriented market strategy and market plan. Its practical
approach to analyzing, planning, and implementing marketing strategies is based
on the creative process involved in applying marketing concepts to the
development and implementation of marketing strategy. An emphasis on critical
thinking enables students to understand the essence of how marketing decisions
fit together to create a coherent strategy. Well-grounded in developing and
executing a marketing plan, the text offers a complete planning framework,
thorough marketing plan worksheets, and a comprehensive marketing plan
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example for students to follow.
Learn Marketing YOUR Way with MKTG! MKTG’s easy-reference, paperback textbook
presents course content through visually-engaging chapters as well as Chapter Review Cards
that consolidate the best review material into a ready-made study tool. With the textbook or on
its own, MKTG MindTap allows you to learn on your terms. Read or listen to textbooks and
study with the aid of instructor notifications, flashcards and practice quizzes. Track your scores
and stay motivated toward your goals. Whether you have more work to do or are ahead of the
curve, you’ll know where you need to focus your efforts. And the MindTap Green Dot will
charge your confidence along the way. When it’s time to study, everything you’ve flagged or
noted can be gathered into a guide you can organize. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook
version.
CONSUMER BEHAVIOR combines a foundation in key concepts from marketing, psychology,
sociology, and anthropology with a highly practical focus on real-world applications for today's
business environment. The new edition of this popular, pioneering text incorporates the latest
cutting-edge research and current business practices, including extensive coverage of social
media influences, increased consumer power, emerging neuroscience findings, and emotion in
consumer decision making. In addition, the Sixth Edition includes an increased emphasis on
social responsibility and ethics in marketing. With even more real-world examples and
application exercises, including new opening examples and closing cases in every chapter,
CONSUMER BEHAVIOR provides a thorough, yet engaging and enjoyable guide to this
essential subject, enabling students and professionals alike to master the skills they need to
succeed. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Finn is about to fall head-first into an adventure so intense, he'll never remember it! Finn tries
to take on the Mnemonoid only to wake up in the future with no recollection what has
happened in the time jump! With his pals Jake, Princess Bubblegum, and Marceline, Finn must
remember how to beat this mean dude before he forgets everything else! Collects issues
#30-34.
Help your students achieve marketing success by delivering the best up-to-the-minute
coverage of key marketing topics available in this complete, yet brief, latest edition of
MARKETING ESSENTIALS, 7e, International Edition by award-winning instructors and leading
authors McDaniel/Lamb/Hair. MARKETING ESSENTIALS, 7E, International Edition uses a
fresh, streamlined design to focus on captivating examples and innovative applications that
ensure students not only understand marketing concepts, but also know how to effectively
apply them to real-world practice. This edition now visually illustrates key marketing concepts
and showcases the customer experience with an engaging writing style punctuated by the
most recent marketing statistics and figures. A new appendix and exercises emphasize
building a professional marketing plan with an integrated internet focus to further prepare
students for success.This book's concise 15-chapter format offers unequaled flexibility to make
this course your own with outside projects and readings, while still providing the
comprehensive coverage students need. Powerful teaching and learning tools form part of the
book's hallmark Integrated Learning System organized around the book's learning objectives.
All-new videos produced specifically for this edition feature fascinating stories of marketing
success, while a myriad of exceptional online and in-book tools answer the needs of a variety
of learning and teaching styles. MARKETING ESSENTIALS, 7E, International Edition's lively
coverage and broad-based appeal is designed to create a learning experience that leaves your
students saying, "Now that's marketing!"
The new edition of Marketing continues the established tradition of adding value far beyond the
expectations of students and instructors. Extensive research has been done to ensure this
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edition provides a comprehensive, up-to-the-minute introduction to the field of marketing. Key
principles are illustrated by hundreds of fresh, new examples, while the latest concepts and
theories are covered in detail with numerous illustrations. Organized around the marketing mix,
this thoroughly revised text provides students with an exhilarating introduction to the dynamic
world of marketing.
?This volume includes the full proceedings from the 1998 Multicultural Marketing Conference
held in Montreal, Canada. The focus of the conference and the enclosed papers is on
marketing to various ethnic groups in both a US and global context. It presents papers on
various multicultural issues across the entire spectrum of marketing activities and functions
including marketing management, marketing strategy, and consumer behavior. Founded in
1971, the Academy of Marketing Science is an international organization dedicated to
promoting timely explorations of phenomena related to the science of marketing in theory,
research, and practice. Among its services to members and the community at large, the
Academy offers conferences, congresses and symposia that attract delegates from around the
world. Presentations from these events are published in this Proceedings series, which offers a
comprehensive archive of volumes reflecting the evolution of the field. Volumes deliver cuttingedge research and insights, complimenting the Academy’s flagship journals, the Journal of the
Academy of Marketing Science (JAMS) and AMS Review. Volumes are edited by leading
scholars and practitioners across a wide range of subject areas in marketing science.?
For graduate courses in Nonprofit Marketing and Management. This best-selling text focuses
on the impact of nonprofit marketing in the social sector and the growing intersection between
nonprofit management and the business world.
Ch. 1. Market-oriented perspectives underlie successful corporate, business, and marketing
strategies. 3. Ch. 2. Corporate strategy decisions and their marketing implications. 31. Ch. 3.
Business strategies and their marketing implications. 57. Ch. 4. Understanding market
opportunities. 85. Ch. 5. Measuring market opportunities : forecasting and market knowledge.
111. Ch. 6. Targeting attractive market segments. 133. Ch. 7. Differentiation and positioning.
153. Ch. 8. Marketing strategies for new market entries. 175. Ch. 9. Strategies for growth
markets. 203. Ch. 10. Strategies for mature and declining markets. 227. Ch. 11. Marketing
strategies for the new economy. 257. Ch. 12. Organizing and planning for effective
implementation. 287. Ch. 13. Marketing metrics for marketing performance. 313.

"A textbook for first-year Introduction to Marketing courses that is comprehensive
and engaging in a magazine-style layout and design with an efficient presentation
of concepts, including marketing metrics, research, strategy, channels,
segmentation, as well as advertising, and social media."-The fourth edition of Developmental Psychology: *illuminates substantive
phenomena in development; *applies to the entire life span; *has relevance to
everyday life; and *is comprehensively revised and updated. This textbook has
been updated from the third edition to include the current status of scholarly
efforts in all aspects of developmental psychology. Its purposes are to furnish
inclusive developmental perspectives on major substantive areas in psychology
and the substantial differences that underscore the dynamic and exciting status
of contemporary developmental psychology. Developmental psychology is a
major subdiscipline in its own right, with its own history and systems,
perspectives, and methodologies. These perspectives, traditions, and
approaches are thoroughly introduced and reviewed. In addition, many aspects
of developmental psychology have obvious and immediate relevance to realPage 4/10
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world issues and problems. Each chapter in this book exemplifies the relevance
of developmental psychology through reviews of the history, theory, and
substance of the subdiscipline.
The exciting new edition of Marketing continues the established tradition of
adding value far beyond the expectations of students and instructors. Extensive
research has been done to ensure this edition provides a comprehensive, up-tothe-minute introduction to the field of marketing. Key principles are illustrated by
hundreds of fresh, new examples, while the latest concepts and theories are
covered in detail with numerous illustrations. Organized around the marketing
mix, this thoroughly revised text provides students with an exhilarating first
introduction to the dynamic world of marketing.
With a full explanation on the basic principles of marketing, this guidebook helps
readers answer such questions as What is marketing? What is a marketing
forecast? and What is the best way to conduct market research? Written by
professionals for students and entrepreneurs, this text also features international
case studies, numerous up-to-date examples of the latest developments and
trends in marketing, and tried and tested information that helps students learn.
"... an important intervention in the conversation around social and ecological
sustainability that draws on both micromarketing and macromarketing
scholarship to help the reader understand the challenges with illustrations from
insightful cases both from emerging and developed economies. This compilation
should be essential reading for the discerning student of sustainable
consumption and production." -- Professor Pierre McDonagh, Associate Editor,
Journal of Macromarketing (USA); Professor of Critical Marketing & Society,
University of Bath, UK Experts in the field of economics, management science,
and particularly in the marketing domain have always been interested in and
acknowledged the importance of sustaining profitable businesses while
incorporating societal and environmental concerns; however, the level of existing
literature and availability of teaching cases reflect a dearth of real case studies,
especially those focused on marketing for social good. This book of actual case
studies will address that need. In addition, this book is important and timely in
providing a case book for instructors (those in both industry and academia) to
help them in teaching and training the next generation of leaders through
corporate training and universities. Currently, marketing for social good is
increasingly becoming a part of most curriculums under the umbrella of different
titles, such as social marketing, green marketing, and sustainability marketing.
The relevance of these studies is increasing across the globe. This book is
composed of long and short real cases with varying complexity in different
sectors. This case book will also cover some review articles for an overview of
the recent developments in the study area. With these case studies, collections
of questions, teaching materials, and real-life marketing scenarios, this book
offers a unique source of knowledge to marketing professionals, students, and
educators across the world. The main objective of this case book is to
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understand the applicability of marketing science (marketing for social good
context, such as social marketing and sustainability marketing) in internet
marketing related to e-buying behavior and e-WOM. In addition, it illustrates the
various types of existing marketing practices that are relevant from both
theoretical and practical points of view in this electronic era, as well as discussing
other non-electronic marketing practices and focusing on consumer buying
behavior. As a result, marketing managers can treat their customers according to
their desired value. This book particularly explores the possibilities and
advantages created by social marketing and sustainability marketing through the
presentation of thorough review articles and case studies. This case book helps
corporate training centers and universities with compact teaching reference
materials in their relevant courses.
Services Marketing: People, Technology, Strategy is the ninth edition of the
globally leading textbook for Services Marketing by Jochen Wirtz and Christopher
Lovelock, extensively updated to feature the latest academic research, industry
trends, and technology, social media, and case examples.This book takes on a
strong managerial approach presented through a coherent and progressive
pedagogical framework rooted in solid academic research. It features cases and
examples from all over the world and is suitable for students who want to gain a
wider managerial view.Supplementary Material Resources:Resources are
available to instructors who adopt this textbook for their courses. These include:
(1) Instructor's Manual, (2) Case Teaching Notes, (3) PowerPoint deck, and (4)
Test Bank. Please contact sales@wspc.com.Key Features:
The all-ages hit of the year is back with a new volume collecting even more
algebraic adventures! What happens when Jake the dog and Finn the human get
a hold of Princess Bubblegum's time machine and travel into the future? Can you
say ROBOT FINN & JAKE? Find out more in this exciting volume! Collecting
issues 5-9 of the smash hit ADVENTURE TIME comics series by Ryan North,
Shelli Paroline and Braden Lamb!
Essentials of MarketingCengage Learning
Marketing: A Practical Approach 7th Edition by Peter Rix has a successful, awardwinning pedigree. For twenty years it has stood out from the pack, providing VET
teachers and students with a comprehensive, no-nonsense approach to the
principles of modern marketing. Peter Rix&#39s unique combination of expertise
and experience in the worlds of both VET and marketing result in a truly
outstanding text. The seventh edition builds on the strengths of its previous
editions and examines the key trends that are changing the way marketers
practise their craft. The text is supported by an Online Learning Centre which will
be updated each semester to ensure content remains current and relevant.
This work shows how the various elements of consumer analysis fit together in
an integrated framework, called the Wheel of Consumer Analysis. Psychological,
social and behavioural theories are shown as useful for understanding
consumers and developing more effective marketing strategies. The aim is to
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enable students to develop skills in analyzing consumers from a marketing
management perspective and in using this knowledge to develop and evaluate
marketing strategies. The text identifies three groups of concepts - affect and
cognition, behaviour and the environment - and shows how these they influence
each other as well as marketing strategy. The focus of the text is managerial,
with a distinctive emphasis on strategic issues and problems. Cases and
questions are included in each chapter.
Focusing on the environment, market research, buyer behavior, cyber marketing,
and positioning, this newly revised edition based primarily on South African
companies provides a comprehensive overview of marketing theory.
Master data analysis, modeling, and spreadsheet use with BUSINESS
ANALYTICS: DATA ANALYSIS AND DECISION MAKING, 6E! Popular with
students, instructors, and practitioners, this quantitative methods text delivers the
tools to succeed with its proven teach-by-example approach, user-friendly writing
style, and complete Excel 2016 integration. It is also compatible with Excel 2013,
2010, and 2007. Completely rewritten, Chapter 17, Data Mining, and Chapter 18,
Importing Data into Excel, include increased emphasis on the tools commonly
included under the Business Analytics umbrella -- including Microsoft Excel’s
“Power BI” suite. In addition, up-to-date problem sets and cases provide realistic
examples to show the relevance of the material. Important Notice: Media content
referenced within the product description or the product text may not be available
in the ebook version.
Marketing attempts to influence the way consumers behave. These attempts
have implications for the organizations making the attempt, the consumers they
are trying to influence, and the society in which these attempts occur. We are all
consumers and we are all members of society, so consumer behavior, and
attempts to influence it, are critical to all of us. This text is designed to provide an
understanding of consumer behavior. This understanding can make us better
consumer, better marketers, and better citizens. A primary purpose of this text is
to provide the student with a usable, managerial understanding of consumer
behavior.-Pref.
Created through a "student-tested, faculty-approved" review process with
feedback from students and faculty, MKTG 2010, Student Edition, is an engaging
and accessible solution to accommodate the diverse lifestyles of today?s
learners.
The book would serve as a standard textbook on the subject of Industrial
Marketing, and thus, will be useful for students of management. This book is
aimed at providing better conceptual understanding of the industrial marketing,
as well as, enhancing the skills required in its practice. The book begins with the
review of fundamentals of marketing, concepts in industrial marketing, industrial
marketing environment, gathering market intelligence, organisational buying
behaviour, and segmentation and positioning in industrial marketing. Then, it
goes on to give an insightful analysis of product mix, price mix, marketing
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channels, marketing control, and project marketing. The text concludes with a
discussion on commercial terms, clauses and documents involved in the practice
of industrial marketing. The text provides eleven case studies which lend a
practical flavour to it, and illustrate the concepts discussed. Key Features •
Shows the importance and selection criteria of marketing channels. • Explains
commercial clauses and contents of documents. • Explains difference between
product marketing and project marketing. • Provides questions at the end of
every chapter. Interspersed with real-life examples, this book should also prove
very handy to the practicing manager. New to this edition • Four new chapters,
namely, Review of Marketing Fundamentals, Industrial Marketing Environment,
Negotiating Sales Deals and Key Account Management have been added. •
Keeping in mind the importance of case studies for both the students, as well as,
practitioners, four new cases have also been added in this edition. • Besides,
material is added in most of the chapters to discuss some topics in more detail,
or some sub-topic which were missing in the earlier edition. • Problem questions
added at the end of the chapters will help the students to understand the practical
applications of marketing concepts in real business world. • The concepts are
supported by real-life examples, diagrams and tables to reinforce the
understanding of the subject-matter.
This new text contains parts of Bornstein and Lamb’s Developmental Science,
6th edition, along with new introductory material, providing a cutting edge and
comprehensive overview of social and personality development. Each of the
world-renowned contributors masterfully introduces the history and systems,
methodologies, and measurement and analytic techniques used to understand
the area of human development under review. The relevance of the field is
illustrated through engaging applications. Each chapter reflects the current state
of knowledge and features an introduction, an overview of the field, a chapter
summary, and numerous classical and contemporary references. As a whole, this
highly anticipated text illuminates substantive phenomena in social and
personality developmental science and its relevance to everyday life. Students
and instructors will appreciate the book’s online resources. For each chapter, the
website features: chapter outlines; a student reading guide; a glossary of key
terms and concepts; and suggested readings with hotlinks to journal articles.
Only instructors are granted access to the test bank with multiple-choice, shortanswer, and essay questions; PowerPoints with all of the text’s figures and
tables; and suggestions for classroom discussion/assignments. The book opens
with an introduction to social and personality development as well as an overview
of developmental science in general—its history and theory, the cultural
orientation to thinking about human development, and the manner in which
empirical research is designed, conducted, and analyzed. Part 2 examines
personality and social development within the context of the various relationships
and situations in which developing individuals function and by which they are
shaped. The book concludes with an engaging look at applied developmental
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psychology in action through a current examination of children and the law. Ways
in which developmental thinking and research affect and are affected by practice
and social policy are emphasized. Intended for advanced undergraduate and/or
graduate level courses on social and personality development taught in
departments of psychology, human development, and education, researchers in
these areas will also appreciate this book’s cutting-edge coverage.
MKTG 3.0 delivers exactly what today's students need -- and want. How do we know?
We asked. Wanting to build upon the success of MKTG we solicited feedback from
thousands of students and hundreds of faculty about their experience with MKTG to
understand how we might improve upon a winner. The result is MKTG 3.0. New
examples, a more open page design, and even better technology, still delivered at an
incredibly low price. A teaching and learning solution unlike any other!
p.p1 {margin: 0.0px 0.0px 0.0px 0.0px; font: 12.0px Calibri} p.p2 {margin: 0.0px 0.0px
0.0px 0.0px; font: 12.0px Calibri; min-height: 14.0px} It's Adventure Time! Join Finn the
Human, Jake the Dog and Princess Bubblegum for all-new adventures through the
Land of Ooo. The top-rated Cartoon Network show now has its own comic book. Don't
miss the first collected volume of this critically acclaimed 'all-ages classic'! Evil and
terrifying skeleton dude The LIch has broken free from his magical prison, and he wants
to destroy… well… everything! He’s sucking up all of Ooo, along with our heroes, Finn
and Jake! Can they escape in time to set things right across the kingdoms once again?
Don’t miss these brand new adventures, written by acclaimed cartoonist Ryan North
(Dinosaur Comics) and drawn by the dynamic team of Shelli Paroline and Braden Lamb
(Ice Age), with indie comics dynamo Mike Holmes (True Story)! “Ryan North and artists
Shelli Paroline and Braden Lamb have created a comic that is as great as the show.” –
Comics Bulletin
There's nothing that hard-core Unix and Linux users are more fanatical about than their
text editor. Editors are the subject of adoration and worship, or of scorn and ridicule,
depending upon whether the topic of discussion is your editor or someone else's. vi has
been the standard editor for close to 30 years. Popular on Unix and Linux, it has a
growing following on Windows systems, too. Most experienced system administrators
cite vi as their tool of choice. And since 1986, this book has been the guide for vi.
However, Unix systems are not what they were 30 years ago, and neither is this book.
While retaining all the valuable features of previous editions, the 7th edition of Learning
the vi and vim Editors has been expanded to include detailed information on vim, the
leading vi clone. vim is the default version of vi on most Linux systems and on Mac OS
X, and is available for many other operating systems too. With this guide, you learn text
editing basics and advanced tools for both editors, such as multi-window editing, how to
write both interactive macros and scripts to extend the editor, and power tools for
programmers -- all in the easy-to-follow style that has made this book a classic.
Learning the vi and vim Editors includes: A complete introduction to text editing with vi:
How to move around vi in a hurry Beyond the basics, such as using buffers vi's global
search and replacement Advanced editing, including customizing vi and executing Unix
commands How to make full use of vim: Extended text objects and more powerful
regular expressions Multi-window editing and powerful vim scripts How to make full use
of the GUI version of vim, called gvim vim's enhancements for programmers, such as
syntax highlighting, folding and extended tags Coverage of three other popular vi
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clones -- nvi, elvis, and vile -- is also included. You'll find several valuable appendixes,
including an alphabetical quick reference to both vi and ex mode commands for regular
vi and for vim, plus an updated appendix on vi and the Internet. Learning either vi or
vim is required knowledge if you use Linux or Unix, and in either case, reading this
book is essential. After reading this book, the choice of editor will be obvious for you
too.
4LTPress solutions give students the option to choose the format that best suits their
learning preferences. This option is perfect for those students who focus on the
textbook as their main course resource. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook
version.
Lamb to the Slaughter is a short, sharp, chilling story from Roald Dahl, the master of
the shocking tale. In Lamb to the Slaughter, Roald Dahl, one of the world's favourite
authors, tells a twisted story about the darker side of human nature. Here, a wife serves
up a dish that utterly baffles the police . . . Lamb to the Slaughter is taken from the short
story collection Someone Like You, which includes seventeen other devious and
shocking stories, featuring the two men who make an unusual and chilling wager over
the provenance of a bottle of wine; a curious machine that reveals the horrifying truth
about plants; the man waiting to be bitten by the venomous snake asleep on his
stomach; and others. 'The absolute master of the twist in the tale.' (Observer ) This
story is also available as a Penguin digital audio download read by Juliet Stevenson.
Roald Dahl, the brilliant and worldwide acclaimed author of Charlie and the Chocolate
Factory, James and the Giant Peach, Matilda, and many more classics for children,
also wrote scores of short stories for adults. These delightfully disturbing tales have
often been filmed and were most recently the inspiration for the West End play, Roald
Dahl's Twisted Tales by Jeremy Dyson. Roald Dahl's stories continue to make readers
shiver today.
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