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Innovation principles to bring about meaningful and
sustainablegrowth in your organization Using a list of
more than 2,000 successful innovations,including
Cirque du Soleil, early IBM mainframes, the Ford
Model-T,and many more, the authors applied a
proprietary algorithm anddetermined ten meaningful
groupings—the Ten Types ofInnovation—that provided
insight into innovation. The TenTypes of Innovation
explores these insights to diagnosepatterns of
innovation within industries, to identify
innovationopportunities, and to evaluate how firms
are performing againstcompetitors. The framework
has proven to be one of the mostenduring and useful
ways to start thinking abouttransformation. Details
how you can use these innovation principles to
bringabout meaningful—and sustainable—growth
within yourorganization Author Larry Keeley is a
world renowned speaker, innovationconsultant, and
president and co-founder of Doblin, the
innovationpractice of Monitor Group; BusinessWeek
named Keeley one of sevenInnovation Gurus who
are changing the field The Ten Types of Innovation
concept has influenced thousands ofexecutives and
companies around the world since its discovery
in1998. The Ten Types of Innovation is the first
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bookexplaining how to implement it.
This book provides a concrete guide on how to
execute strategic pricing to excel in an increasingly
dynamic and digitised business environment, while
developing and deepening relations with contract
partners. The secret lies in crafting innovative price
models that reward joint value creation in
accordance with the business model, rather than
engaging in confrontative zero-sum pricing
reasoning. Strategic and Innovative Pricing: Price
Models for a Digital Economy provides hands-on
tools that are applied on three interconnected levels
of analysis. It illustrates how to explore the business
ecology to understand its dynamics and how
digitisation enables it to prosper and demonstrates
how to construct a viable business model that
enables an organisation to navigate in its vibrant
ecology. Finally, and most importantly, it shows how
to use innovative price models to realize and
monetise the business model and its value offering,
making the organisation and its partnerships
sustainable. Models pertaining to the three levels of
analyses are applied in rich case studies and
examples from different countries, and the book
includes guidelines on how to use them. Special
attention is paid to digitisation as an underlying
theme, making this book of interest to researchers,
academics, and students in the fields of strategic
management and technology & innovation
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management.
Strategic Performance Management brings together
the fields of strategic management, strategic
management accounting and organizational
behaviour, to analyse and improve the link between
organizational strategy, systems of planning and
control, and performance-driven behaviour. By
assessing market conditions and customer
expectations, and linking them to a solid operating
plan, an organization can focus its resources on
activities that produce the greatest return on
investment. Strategic Performance Management
teaches readers, whether business students or
executives, how to avoid errors and counter
ineffectiveness; it provides methods and techniques
to implement strategic performance management
and support organizations in their pursuit of more
performance-driven behaviour and better
performance. New to this edition: - New introductory
chapter defining strategic performance management,
its processes and its benefits - Revised chapter
considering ICT architecture for strategic
performance management systems - Revised and
improved coverage of performance pay, strategic
action plans, and barriers for implementing strategic
performance management - Updated and revised
case studies Strategic Performance Management is
an ideal text for students on MBA programmes, or
covering strategic performance management or
Page 3/23

Access Free Purpose To Performance Innovative
New Value Chains
management control on specialist postgraduate
courses or final year undergraduate modules. It will
also appeal to business executives keen to build a
more successful, and more profitable, organization.
This new book uses extensive and multifaceted data
and sophisticated data analysis to explore product
innovation in the financial services sector. Merging
academic and critical analysis with practical
recommendations for companies, this book provides
a full and rich account of how new products are
brought to market, considering both successes and
failures. Providing insight into the organization of
product innovation processes in the financial
services sector and setting up guidelines for the
improvement of these processes, it is essential
reading for those in banking, finance and insurance
sectors with an interest in innovation studies.
If innovation is a race: Who wins? Who loses? Who
gets eliminated? – and how is it possible to stay
ahead of the game? The Innovation Race takes
readers on a lively global adventure to explore the
current state of innovation. Along the way bestselling authors Andrew and Gaia Grant search for
clues on how to stay ahead in the race and design a
more sustainable future. Asking the critical questions
- Why do we innovate? Are we at risk of innovating
for the sake of innovation? What could we be doing
better? - the Grants reflect on whether, if in the race
to come up with ‘the next big thing,' we may be
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losing the purpose behind the process. They then
outline how to navigate the key paradoxical
challenges that can either frustrate or fuel innovation
to change the game. By taking the latest academic
research and presenting it in an accessible way, the
Grants present a compelling case for forging a new
path for the future. The Innovation Race provides
concrete strategies to support purpose-driven
sustainable innovation through deep cultural
transformation. A unique profiling tool reveals current
organisation positioning along with potential
opportunities and challenges. A practical culture
change model then provides clear direction for
proactive change. With economists estimating that
up to 80 per cent of growth comes from new ideas
and innovations, this thought-provoking book
provides the strategies and tools to learn how to
create an innovation culture for long term success.
Identify your own sweet spot for innovative thinking
Learn the strategies to transform your organisation
Engage and motivate employees toward innovative
action Excel in implementing a deep cultural shift
The Innovation Race will make you reassess what
you assumed you knew about innovation, help boost
the innovation process to new levels and bring your
organisation to the forefront.
Globalization has proliferated business with
numerous challenges and opportunities, and
simultaneously at other end the growth in economy,
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population, income and standard of living has
redefined the scope of business and thus the
business houses approaches. A highly competitive
environment, knowledgeable consumers and quicker
pace of technology are keeping business enterprises
to be on their toes. Today management and its
concepts have become key for survival of any
business entity. The unique cultural characteristics,
tradition and dynamics of consumer, demand an
innovative management strategy to achieve success.
Effective Management has become an increasingly
vital ingredient for business success and it
profoundly affects our day-to-day life. Today, the role
of a business houses has changed from merely
selling products and services to transforming lives
and nurturing lifestyles. The Indian business is
changing and so do the management strategies.
These changing scenarios in the context of
globalization will bestow ample issues, prospects
and challenges which need to be explored. The
practitioners, academicians and researchers need to
meticulously review these aspects and acquaint
them with knowledge to sustain in such scenarios.
Thus, these changing scenarios emphasize the need
of a broad-based research in the field of
management also reflecting in management
education. This book is an attempt in that direction. I
sincerely hope that this book will provide insights into
the subject to faculty members, researchers and
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students from the management institutes,
consultants, practicing managers from industry and
government officers.
Technology in the world today has contributed to
promote organisational competitiveness and national
development. But most developing countries have
not substantially benefited from science and
technology, hence their underdevelopment and
poverty. They could not harness and manage their
scientific and technological innovations and use their
human and material resources to meet basic needs
of their people, reduce socio-economic inequalities,
create employment opportunities and improve
national security. The achievement of these is
considered in this book to be dependent on
provisions of conducive environments for effective
human resource management for scientific and
technological innovations. Human resource
management concepts and practices were used to
evolve frameworks and processes for the
generation, acquisition, adoption, and transfer of
technology, depending on the objectives of different
countries and organisations.
These proceedings represent the work of contributors to
the 10th European Conference on Innovation and
Entrepreneurship (ECIE 2015), hosted this year by The
University of Genoa, Italy on the 17-18 September 2015.
The Conference Chair is Prof Luca Beltrametti and the
Programme Co-chairs are Prof Renata Paola Dameri,
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Prof. Roberto Garelli and Prof. Marina Resta, all from the
University of Genoa. ECIE continues to develop and
evolve. Now in its 10th year the key aim remains the
opportunity for participants to share ideas and meet the
people who hold them. The scope of papers will ensure
an interesting two days. The subjects covered illustrate
the wide range of topics that fall into this important and
growing area of research. The opening keynote
presentation is given by Marco Doria – Mayor of Genoa
on the topic of Innovation and entrepreneurship in
Genoa: past, present and future. A second keynote will
be given by Flavia Marzano from the National board for
innovation and Italian digital agenda on the topic of
Innovation: New visions not just new technologies. The
second day Keynote will be given by Roberto Santoro,
President of the European Society of Concurrent
Engineering Network (ESoCE Net) on the topic of People
Olympics for healthy and active living: A people driven
social innovation platform. In addition to the main themes
of the conference there are a number of specialist mini
tracks on topics including Innovation and strategy,
Entrepreneurship education in action, The theory and
practice of collaboration in entrepreneurship and
Challenges for entrepreneurship and innovation n the
21st Century. With an initial submission of 275 abstracts,
after the double blind, peer review process there are 88
Academic research papers, 6 PhD research papers, 1
Masters Research paper, 4 work-in-progress papers and
1 Non-academic paper published in these Conference
Proceedings. These papers represent research from
Australia, Brazil, Bulgaria, Colombia, Croatia, Cyprus,
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Czech Republic, Denmark, Egypt, Finland, , France,
Germany, Ghana, Greece, Hungary, India, Iran, Ireland,
Israel, Italy, Japan, Kazakhstan, , Kuwait, Lithuania,
Malaysia, Mexico, Netherlands, New Zealand, Nigeria,
Norway, Poland, Portugal, Romania, Romania, Russia,
Russian Federation, Saudi Arabia, South Africa, Spain,
Sweden, Thailand, Thailand, UK and USA
This six-volume-set (CCIS 231, 232, 233, 234, 235, 236)
constitutes the refereed proceedings of the International
Conference on Computing, Information and Control,
ICCIC 2011, held in Wuhan, China, in September 2011.
The papers are organized in two volumes on Innovative
Computing and Information (CCIS 231 and 232), two
volumes on Computing and Intelligent Systems (CCIS
233 and 234), and in two volumes on Information and
Management Engineering (CCIS 235 and 236).
Provides an overview and assessment of established
research on firms' strategic choices of R&D efforts and
their firm-level returns, and explains the consequences
for economy-wide technological change and growth.
This book focuses on business firms as catalysts and
agents of social and economic change, and explores the
argument that sustainable development is the perfect
opportunity for businesses to strengthen the evolving
notion of corporate social responsibility, while achieving
long-term growth through innovation, research and
development.
High-performance computing (HPC) describes the use of
connected computing units to perform complex tasks. It
relies on parallelization techniques and algorithms to
synchronize these disparate units in order to perform
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faster than a single processor could, alone. Used in
industries from medicine and research to military and
higher education, this method of computing allows for
users to complete complex data-intensive tasks. This
field has undergone many changes over the past
decade, and will continue to grow in popularity in the
coming years. Innovative Research Applications in NextGeneration High Performance Computing aims to
address the future challenges, advances, and
applications of HPC and related technologies. As the
need for such processors increases, so does the
importance of developing new ways to optimize the
performance of these supercomputers. This timely
publication provides comprehensive information for
researchers, students in ICT, program developers,
military and government organizations, and business
professionals.
Innovation does happen—even in government! Despite all
the news about government scandals and failures, public
officials are innovative. This book analyzes numerous
examples of ingenious problem solving—in education in
California, in the Department of Juvenile Justice in New
York City, in government operations in Minnesota, in
human service programs across the country. All
organizations, both public and private, need innovation,
but making innovation work in government is a greater
challenge than doing so in business. This book identifies
a number of dilemmas that complicate the process of
innovating in American government. For example, there
is the "trust dilemma": Innovation may be necessary to
establish public faith in the ability of government
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agencies to perform, but before the public grants
agencies a license to be truly innovative, it needs to be
convinced that these same agencies have the ability to
perform. The contributors to this book analyze a number
of issues raised by the task of innovation, including: Who
is responsible for innovating? How can innovative
individuals and teams be held accountable? What kinds
of organizational arrangements beget the most
innovation? How can innovation be fostered in agencies
devoted to routinization? How should innovative ideas be
disseminated? And what exactly is an "innovation"
anyway? The contributors gathered data for this book
from winners and finalists in the Ford Foundation's
Innovations Awards program, as well as from other
innovators and innovations. In addition to the editors, the
contributors are Babak J. Armajani, Michael Barzelay, W.
Lance Bennett, Paul Berman, Richard F. Elmore, Robert
M. Entman, Lee S. Friedman, Thomas N. Gilmore, Olivia
Golden, James Krantz, Laurence E. Lynn Jr., Mark H.
Moore, Beryl Nelson, Ellen Schall, Malcolm Sparrow,
William Spelman, Deborah A. Stone, and Marc D.
Zegans.
Research and development (R&D) as well as innovation
are the drivers of change and the key determinants of
growth in many industry and service sectors. In spite of
the financial turmoil and restructuring of the world
economy after 2008, investment in R&D is expected to
grow further. Innovation competence will continue to be a
major success factor for internationally operating
companies. The book presents a state-of-the-art account
of innovation management and the role of R&D and
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innovation strategy for corporate growth and renewal. It
follows a top-down approach starting from corporate
strategy, and describes the effective integration of
corporate R&D, business unit projects and operational
performance improvements. The book offers portraits of
leading innovators and high-performing corporations and
provides a rich collection of best-practice examples.

In many countries, business practitioners, policy
makers, pundits and laypeople want to know how
strong China really is in business. In the preceding
century, the overall tone of business comments on
China was filled with fanfare and ovation. However,
despite economic performance and seemingly
inexorable growth, some global data in areas such
as labour productivity and digital competitiveness,
show a different and more nuanced picture. This
collection provides a multi-level reality check on the
Chinese economy, firm performance and managerial
ties. Given that China must transform its economy
and business that can pull global talent together to
produce high-end technologies for radically
innovative products and services, this book proposes
two questions. First, can China restructure its
economy from a low-cost growth model to a high
value-added innovative model without incurring
major structural inertia? Second, can Chinese firms
outperform competitors in global high value markets
without relying on state initiatives, central funding
mechanisms and public R&D institutions? This book
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was originally published as a special issue of the
journal, Asia Pacific Business Review.
The actual organization and use of information
systems in American, European and Japanese firms
are investigated and compared with theoretical
conclusions. Finally, following the experimental
evolution of the information products over the past
twenty years, the results presented indicate that
information and communication firms are now
starting to offer the kind of business information
systems predicted by the analysis. The
transformation of business information systems
technology can be followed in the Chronicle, which is
provided on diskette and which covers the
development of modern IT and telecommunications
industries. The data are arranged to allow
researchers to reconfigure the data according to
their own needs.
Featuring all-new 3D models built using data
gathered by NASA and the European Space
Agency.
Award-winning strategies to drive game changing
meaningful results during the most challenging
economy in decades Drawing from executive and
thought leader Bob Paladino's research and advisory
experiences and collaboration with award-winning
and high-performing organizations, this sequel his
global best seller Innovative Corporate Performance
Management: Five Key Principles to Accelerate
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Results provides a clear road map for executing
enterprise strategy. Reveals a proven
implementation model that has accelerated
breakthrough results Shares over 40 new, innovative
best practices common to Malcolm Baldrige,
Balanced Scorecard Hall of Fame, Sterling quality,
Fortune 100 Best, APQC, and Forbes award winners
Provides a CPM Process Blueprint and diagnostic to
score your organization and establish a plan for your
award winning performance Offers a fresh approach
to integrating proven methodologies proven by case
companies that have been awarded over 100
awards Includes key process maps, strategic
planning frameworks, strategy maps, customer and
competitor intelligence methods, balanced
scorecards, comparative tables, project plans,
testimonials, charts, graphs, and screen shots of
CPM, CRM, BSC and KM systems All-new case
studies and best practice research are included from
world-renowned enterprises as well as insights from
executives who have won the most globally
recognized awards in business.
Society continually promotes and adjusts to
technological change. While mainstream economic
thought assumes tastes and technology as given, it
has had little to say about how society has promoted
and adjusted to technological change. The book
presents a utopian design for society in the 21st
century whose purpose is to promote discovery,
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invention and innovation, which have become the
principal aspects of national state competition.
If you are in search of real-world practical scenarios
of IT performance management practices, with a
desire to obtain examples of strategic directives,
accountabilities, outcomes, and performance
measures for managing IT services, with an interest
toward how performance management integrates
with strategic and operational management, then
Integrat
Innovation is critical for securing competitive
advantage and achieving business success. Yet, for
many organisations it remains elusive. This book
adopts a unique approach to innovation by focussing
on how teams may deliver innovations capable of
transforming their company's performance. The book
starts with the dynamics of innovation and explores
the creative processes. It moves onto examine how
teams can collaborate to create innovative team
values and also shows how a company can organise
and lead innovative teams. Finally, including many
exercises, the book shows how to design innovative
team programmes and measure performance.
This collection sets out to explore technology policy
in Latin America during the 1970s and 1980s. It is
based on country studies and industry studies in the
main Latin American economies and examines the
political turmoil surrounding protected
industrialisation in these countries.
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The thoroughly revised and updated fifteenth edition
of Management - A Global, Innovative and
Entrepreneurial Perspective takes an international
view of management. This book comprehensively
covers the latest management advancements.
Entrepreneurial and innovative perspectives of
management are integrated throughout in this
edition. Based on real-life business experiences and
integration of theory with practice, this edition
focuses on the professional development of its
readers by providing exercises that encourage
students to enhance their professional profile and
network. Salient Features: ? Inclusion of professional
development and global networking exercises ?
Inclusion of exclusive interviews with leading
executives to help students gain more professional
insights ? Real-time examples from global,
innovative, international, entrepreneurial, and
leadership perspectives of management from
leading companies such as Apple, Google,
Facebook, Nissan, Boeing, Cisco, Netflix, General
Motors, General Electric, and many others ? Case
study with questions that ends each chapter ? Key
ideas and Concepts for Review, For
Discussion,Action Steps, and Internet Research in
all chapters for better understanding
This book concentrates on the last twenty years of
research in the area of goal setting and performance
at work. The editors and contributors believe goals
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affect action, and this volume will have a lineup of
international contributors who look at the recent
theories and implications in this area for IO
psychologists and human resource management
academics and graduate students.
Change can be managed in a structured way, or
forced by external events. For individuals trusted
with change management, leadership and decision
making are challenging. Early enough the need for
change must be perceived, requiring an
understanding of context, organization, and culture,
conditioning the uncertainty induced. The two
complementary approaches are reflected in strategy
making and organizational change, either steering a
course under certain conditions, preferably forcing
the competition to respond, or attempting to thrive on
uncertainty induced surprises. Whatever strategy,
design without implementation is futile. The same
dichotomy between taking the initiative versus
responding and hitchhiking upon a novelty holds for
innovation management, in making an idea a
success.
Bernadette Gral examines the relationship between
financial slack and corporate performance in the
European pharmaceutical industry during the
financial crisis of 2007 to 2010. Her investigation
includes correlational and regression analyses as
well as the qualitative content analysis of newspaper
articles. The results show that financial slack
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influences corporate performance measured as ROA
based on net income, thus implying that firms use
slack resources to enhance performance during
crises. The findings support the arguments for a
beneficial effect of financial slack on performance
according to the resource based view and behavioral
theory of the firm.
This book highlights the use of an outcome-oriented
view of performance to frame and assess the
desirability of the effects produced by adopted
policies, so to allow governments not only to
consider effects in the short, but also the long run.
Furthermore, it does not only focus on policy from
the perspective of a single unit or institution, but also
under an inter-institutional viewpoint. This book
features theoretical and empirical research on how
public organizations have evolved their performance
management systems toward outcome measures
that may allow one to better deal with wicked
problems. Today, ‘wicked problems’ characterize
most of governmental planning involving social
issues. These are complex policy problems,
underlying high risk and uncertainty, and a high
interdependency among variables affecting them.
Such problems cannot be clustered within the
boundaries of a single organization, or referred to
specific administrative levels or ministries. They are
characterized by dynamic complexity, involving multilevel, multi-actor and multi-sectoral challenges. In
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the last decade, a number of countries have started
to develop new approaches that may enable to
improve cohesion, to effectively deal with wicked
problems. The chapters in this book showcase these
approaches, which encourage the adoption of more
flexible and pervasive governmental systems to
overcome such complex problems. Outcome-Based
Performance Management in the Public Sector is
divided into five parts. Part 1 aims at shedding light
on problems and issues implied in the design and
implementation of “outcome-based” performance
management systems in the public sector. Then Part
2 illustrates the experiences, problems, and evolving
trends in three different countries (Scotland, USA,
and Italy) towards the adoption of outcome-based
performance management systems in the public
sector. Such analyses are conducted at both the
national and local government levels. The third part
of the book frames how outcome-based performance
management can enhance public governance and
inter-institutional coordination. Part 4 deals with the
illustration of challenges and results from different
public sector domains. Finally the book concludes in
Part 5 as it examines innovative methods and tools
that may support decision makers in dealing with the
challenges of outcome-based performance
management in the public sector. Though the book
is specifically focused on a research target, it will
also be useful to practitioners and master students in
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public administration .
In the 21st century, advancements in the digital
world are bringing about rapid waves of change in
organizational management. As such, it is
increasingly imperative to discover ways for
businesses to adapt to changes in the markets and
seize various digital marketing opportunities.
Improving Business Performance Through
Innovation in the Digital Economy is an essential
reference source for the latest research on the
impact of digital computing. It investigates new
economic and entrepreneurial approaches to
enhancing community development. Featuring
research on topics such as business ethics, mobile
technology, and cyber security, this book is ideally
designed for knowledge workers, business
managers, executives, entrepreneurs, small and
medium enterprise managers, academicians,
researchers, students, and global leaders seeking
coverage on the management of sustainable
enterprises.
?The European Conference on Innovation and
Entrepreneurship has been running now for 16 years.
This event has been held in Italy, Northern Ireland,
France, Belgium, Portugal, and Finland to mention some
of the countries who have hosted it. The conference is
generally attended by participants from more than 40
countries and attracts an interesting combination of
academic scholars, practitioners and individuals who are
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engaged in various aspects of innovation and
entrepreneurship teaching and research. The 16th
European Conference on Innovation and
Entrepreneurship will be hosted by Instituto Universitário
de Lisboa (ISCTE), Portugal and the Conference Chair
will be Florinda Matos
Argues that businesses stand to profit from development
strategies that are socially and environmentally
responsible. Original.
Combining insights from leading academic research and
experienced managers, this book provides a systematic
framework to understand what innovation is, why it
matters, how it can be managed and how it can help
your organization to reach its objectives.
'This book represents a significant step towards dealing
with the lacuna constituted by the inadequacy of the
literature on the services. And, as such, it approaches its
task from a variety of directions.' From the foreword by
William J. Baumol, New York University, US 'The
Handbook of Innovation and Services is an exceptional
volume. Its contributors, including Faïz Gallouj, William
Baumol, Jean Gadrey, and Pascal Petit, are among the
major thinkers in both the fields of the economics of
services and the economics of innovation. Selected
topics include the "cost disease", services innovation in
the global economy, social innovation in the services,
and innovation and employment in services. The book, I
am sure, will become a standard reference volume in
both these fields in the ensuing years.' Edward Wolff,
New York University, US This Handbook brings together
49 international specialists to address an issue of
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increasing importance for the world's post-industrial
economies; innovation as it relates to services.
Contemporary economies have two fundamental
characteristics. Firstly, they are service economies in as
much as services account for more than 70 per cent of
the wealth and jobs in most developed countries.
Secondly, they are innovation economies as recent
decades have seen an unprecedented development of
scientific, technological, organisational and social
innovations. This Handbook expertly links these two
major characteristics in order to investigate the role of
innovation in services, an issue that until now has been
inadequately explored and one that poses many
theoretical and operational challenges. This
comprehensive volume encompasses the views of
eminent scholars from a range of disciplines including
economics, management, sociology and geography, and
draws on a number of different analytical and
methodological perspectives. With its multi-disciplinary
approach this Handbook will be an invaluable reference
source for academics and students in the fields of
economics, management and the geography of services
and innovation. Public authorities and managers in the
service sector will also find this book fascinating.
It is commonly believed that innovations are crucial in
company's activity. The significance of the role that is
assigned to the issue of innovation is confirmed by
numerous scientific research studies that indicate the
existence of a link between innovativeness and company
performance. In terms of the dynamically progressing
process of globalization it seems that the relationship
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between innovation and company performance should
be examined in the context of entities participating in
international expansion. The process of
internationalization may influence the creation of
innovations by enterprises and at the same time the
achieved results. Despite many literature publications in
the field of economics and management, concerning
internationalization and innovations, there is a small
number of publications describing the influence of
internationalization on the innovation activities of
enterprises in a comprehensive manner. Likewise, there
is no answer to the question on how the innovations
created in the process of internationalization influence
the results of companies. Due to the identification of a
substantial research gap, this book undertakes an
attempt at determining the manner in which
internationalization affects the process of enterprises
creating innovations and ascertaining their impact on
company results. The conclusions presented in the book
may be used by researchers representing many fields of
science and be the subject of interest to the
representatives of business practice. In addition, it is one
of the few domestic and foreign studies concerning the
innovations created in the process of internationalization.
Purpose to PerformanceInnovative New Value
ChainsECIE2015-10th European Conference on
Innovation and EntrepreneurshipECIE 2015Academic
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