Bookmark File PDF The Handbook Of
Contemporary Hospitality Management Research

The Handbook Of Contemporary
Hospitality Management Research
Consumer behaviour is one of the most explored topics in
tourism and hospitality marketing, interchangeably denoted
by the terms ‘traveller behaviour’, ‘tourist behaviour’ or
‘guest behaviour’. Consumer behaviour acts as an origin for
every tourism and hospitality marketing activity. It offers an
understanding of why people tend to choose certain products
or services and what sort of factors influence them in making
their decision. The decision process of buying tourism
products or services takes time, because they are mostly
intangible in nature due to which there are many risks
involved in their buying process. The Routledge Handbook of
Consumer Behaviour in Hospitality and Tourism aims to
explore and critically examine current debates, critical
reflections of contemporary ideas, controversies and pertinent
queries relating to the rapidly expanding discipline of
consumer behaviour in hospitality and tourism. The
Handbook offers a platform for dialogue across disciplinary
and national boundaries and areas of study through its
diverse coverage. It is divided into six parts: Part I offers an
overview of consumer behaviour; Part II focuses on the
service quality perspectives of consumer behaviour; Part III
deliberates on customer satisfaction and consumer behaviour
linkages; Part IV explores the re-patronage behaviour of
consumers; Part V addresses the vital issues concerning
online consumer behaviour; and Part VI elaborates upon
other emerging paradigms of consumer behaviour. Although
there is no dearth of empirical studies on different viewpoints
of consumer behaviour, there is a scarcity of literature
providing conceptual information. The present Handbook is
organised to offer a comprehensive theoretical body of
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knowledge narrating consumer behaviour, especially for
hospitality and tourism businesses and operations. It attempts
to fill this research gap by offering a 'globalised' volume
comprising chapters organised using both practical and
academic approaches. This Handbook is essential reading for
students, researchers and academics of Hospitality as well as
those of Tourism, Marketing, International Business and
Consumer Behaviour.
Preface vii List of Contributors xi Part One Hospitality
Marketing Concepts 1 (84) Marketing hospitality and tourism
experiences 3 (29) Conrad Lashley Socially responsible
hospitality and tourism marketing 32 (27) Azilah Kasim
Hospitality marketing mix and service marketing principles 59
(26) David Bojanic Part Two Hospitality Marketing Functions
and Strategies 85 (152) Branding, brand equity, and brand
extensions 87 (32) Woody G. Kim Relationship and loyalty
marketing 119 (34) Stowe Shoemaker Camille Kapoor
Advertising, public relations and crisis management 153 (33)
Kathryn LaTour Distribution channels and e-commerce 186
(23) Peter O’Connor Service quality and business
performance 209 (28) Dia Zeglat Yuksel Ekinci Andrew
Lockwood Part Three Hospitality Consumer Behavior 237
(144) Motivations, attitudes, and beliefs 239 (27) Alan D.
Bright Travelers’ information search behavior 266 (30)
Dogan Gursoy Christina G. Chi Customer satisfaction, service
failure, and service recovery 296 (28) Anna S. Mattila
Heejung Ro Experiential consumption: Affect - emotions hedonism 324 (29) Karl Titz Psychology of pricing: A review
and suggestions 353 (28) H. G. Parsa David Njite Part Four
Destination Marketing 381 (90) Destination branding and
marketing: The role of marketing organizations 383 (29) Chris
Ryan Huimin Gu Push-pull dynamics in travel decisions 412
(28) Muzaffer Uysal Xiangping Li Ercan Sirakaya-Turk Group
decision making 440 (31) Alain Decrop Part Five Special
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Topics 471 (77) Internal marketing 473 (28) Michael Davidson
Strategic alliances 501 (23) Karin Weber Prakash K.
Chathoth Research on the casino industry 524 (24) Kathryn
Hashimoto Index 548
The hospitality and tourism sector is an increasingly
significant contributor to GDP worldwide, as well as a key
source of employment in developing regions. Drawing on
contemporary research, this Handbook provides a
provocative review of the major human resource challenges
facing the hospitality and tourism sector today.
'An Introduction to the UK Hospitality Industry: a comparative
approach' is a core text for introductory hospitality modules
and courses. Unique in its structure; this text looks at key
aspects and compares them with each sector of the industry
to give students a broader and comprehensive view of the
topic. Key aspects of the industry are discussed, including the
following areas: * Management practices * Work patterns and
employment practices * Industry and financial structures * IT
applications * Customers and markets Written in a user
friendly style, the following features have been incorporated: *
Chapter objectives * Case studies * Review questions *
Chapter conclusions * Further reading and bibliography.
Contributors to this text are amongst the most highly
acclaimed in the hospitality field and bring with them a wealth
of knowledge.
Bringing together some of the world’s leading thinkers,
academics and professionals to provide practitioners,
students and academicians with comprehensive insights into
implementing effective service innovation. This book presents
service innovation holistically and systemically across various
service areas, including health, education, tourism,
hospitality, telecommunications, and retail. It addresses
contemporary issues through conceptual and applied
contributions across industry, academia, and government,
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providing insights for improved practice and policy making.
Featuring cutting-edge research contributions, practical
examples, implementations and a select number of case
studies across several growth service industries, this book
also includes examples of failed service innovation attempts
in order to demonstrate a balanced view of the topic and to
make clear the pitfalls to be avoided. Culminating in a
suggested step-by-step guide to enable service
organization’s managers to understand and implement the
concepts of service innovation and manage its evolutionary
processes effectively, this book will prove a valuable resource
to a wide reaching audience including researchers,
practitioners, managers, and students who aspire to create a
deeper scientific foundation for service design and
engineering, service experience and marketing, and service
management and innovation. Includes endorsements from
professionals in the field of service innovation.
Accounting and Financial Management: developments in the
international hospitality industry presents new and innovative
research and developments in the field of accounting and
financial management as it relates to the work of managing
enterprises and organisations in the international hospitality
industry. The content contains contributions from a rich
source of international researchers, academics and
practitioners including, university and college lecturers,
professional accountants and consultants and senior
managers involved in a wide range of teaching, scholarship,
research, and consultancy in the hospitality industry
worldwide. The material is drawn from their work and
experience and relates directly to the management of
hospitality undertakings. Therefore the up to date case
studies and examples used are taken from a wide ranging of
companies across the industry including large international
chains such as Sheraton, Holiday Inn, and Intercontinental.
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Divided into three parts: Performance Management,
Information Management and Asset Management the book
tackles the following issues amongst others: * Performance
management in the international hospitality industry *
Benchmarking: measuring financial success * The profit
planning framework * Making room rate pricing decisions *
Hotel asset management UK and US perspectives * Lowering
risk to enhance hospitality firm value Accounting and
Financial Management: developments in the international
hospitality industry presents current developments drawn
from a combination of live fieldwork and practical experience
and therefore will content will appeal to a wide-ranging
readership including practising managers and financial
controllers in hospitality organisations, professional
accountants and consultants, postgraduate candidates
studying for master's degrees in hospitality management, and
final year undergraduate students of hospitality management
who elect to take an accounting option.
Strategic Management for Hospitality and Tourism is an
essential text for both intermediate and advanced learners
aspiring to build their knowledge related to the theories and
perspectives on the topic. The book provides critical and
analytical insights on contemporary theoretical models and
management practices while enhancing the learning process
through worked examples and cases applied to the hospitality
and tourism setting. This new edition highlights the rapidly
changing socio-economic and political global landscape and
addresses the cultural and socio-economic complexities of
hospitality and tourism organizations in the new era. It has
been fully updated to include: A new chapter on finance,
business ethics, corporate social responsibility, and
leadership as well as new content on globalisation,
experience economy, crisis management, consumer power,
developing service quality, innovation and implementation of
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principles. New features to aid understanding of the
application of theory, and spur critical thinking and decision
making. New international case studies with reflective
questions throughout the book from both SME’s and largescale businesses. Updated online resources including
PowerPoint presentations, additional case studies and
exercises, and web links to aid both teaching and learning.
Highly illustrated and in full colour design, this book is
essential reading for all future hospitality and tourism
managers.
When Britain and China negotiated the future of Hong Kong
in the early 1980s, their primary concern was about
maintaining the status quo. The rise of China in the last thirty
years, however, has reshaped the Beijing-Hong Kong
dynamic as new tensions and divisions have emerged. Thus,
post-1997 Hong Kong is a case about a global city’s
democratic transition within an authoritarian state. The
Routledge Handbook of Contemporary Hong Kong introduces
readers to these key social, economic, and political
developments. Bringing together the work of leading
researchers in the field, it focuses on the process of transition
from a British colony to a Special Administrative Region under
China’s sovereign rule. Organized thematically, the sections
covered include: ‘One Country, Two Systems’ in practice
Governance in post-colonial Hong Kong Social mobilization
The changing social fabric of Hong Kong society Socioeconomic development and regional integration The future of
Hong Kong. This book provides a thorough introduction to
Hong Kong today. As such, it will be invaluable to students
and scholars of Hong Kong’s politics, culture and society. It
will also be of interest to those studying Chinese political
development and the impact of China’s rise more generally.

"An innovative and cross-cutting approach to
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Hospitality that examines the fundamentals of the
subject in a concise and commendable way. Roy
Wood’s academic and practitioner expertise is
brought to bear on this succinct synthesis of the
subject that will quickly become a must read for all
students and academics in the hospitality area." Professor Stephen J. Page, Bournemouth University
Hospitality Management: A Brief Introduction is
designed for undergraduate and postgraduate
students studying hotel and hospitality management
and hospitality studies. The book includes coverage
of the principal areas of functional management in
hospitality including: employee relations
accommodation management food and beverage
management marketing and sales industry structure
and strategy the nature of management roles
hospitality management education future trends in
the field. Roy Wood uses a wide range of
established and contemporary research and reflects
critically on its subject, including from the
perspective of the hospitality consumer, to ensure
that readers gain wide awareness of the realities and
challenges of the hospitality industry.
At last, a comprehensive, systematically organized
Handbook which gives a reliable and critical guide to
all aspects of one of the world's leading industries:
the hospitality industry. The book focuses on key
aspects of the hospitality management curriculum,
research and practice bringing together leading
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scholars throughout the world. Each essay examines
a theme or functional aspect of hospitality
management and offers a critical overview of the
principle ideas and issues that have contributed, and
continue to contribute, within it. Topics include: • The
nature of hospitality and hospitality management •
The relationship of hospitality management to
tourism, leisure and education provision • The
current state of development of the international
hospitality business • The core activities of food,
beverage and accommodation management •
Research strategies in hospitality management •
Innovation and entrepreneurship trends • The role of
information technology The SAGE Handbook of
Hospitality Management constitutes a single,
comprehensive source of reference which will satisfy
the information needs of both specialists in the field
and non-specialists who require a contemporary
introduction to the hospitality industry and its
analysis. Bob Brotherton formerly taught students of
Hospitality and Tourism at Manchester Metropolitan
University. He has also taught Research Methods to
Hospitality and Tourism students at a number of
international institutions as a visiting lecturer; Roy C.
Wood is based in the Oberoi Centre of Learning and
Development, India
Offering a comprehensive overview of the current
situation in the country, The Handbook of
Contemporary Cambodia provides a broad coverage
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of social, cultural, political and economic
development within both rural and urban contexts
during the last decade. A detailed introduction places
Cambodia within its global and regional frame, and
the handbook is then divided into five thematic
sections: Political and Economic Tensions Rural
Developments Urban Conflicts Social Processes
Cultural Currents The first section looks at the major
political implications and tensions that have occurred
in Cambodia, as well as the changing parameters of
its economic profile. The handbook then highlights
the major developments that are unfolding within the
rural sphere, before moving on to consider how cities
in Cambodia, and particularly Phnom Penh, have
become primary sites of change. The fourth section
covers the major processes that have shaped social
understandings of the country, and how Cambodians
have come to understand themselves in relation to
each other and the outside world. Section five
analyses the cultural dimensions of Cambodia’s
current experience, and how identity comes into
contact with and responds to other cultural themes.
Bringing together a team of leading scholars on
Cambodia, the handbook presents an understanding
of how sociocultural and political economic
processes in the country have evolved. It is a cutting
edge and interdisciplinary resource for scholars and
students of Southeast Asian Studies, as well as
policymakers, sociologists and political scientists
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with an interest in contemporary Cambodia.
The Handbook of Contemporary Hospitality
Management ResearchWiley
This handbook analyzes the main issues in the field
of hospitality marketing by focusing on past, present
and future challenges and trends from a
multidisciplinary global perspective. The book
uniquely combines both theoretical and practical
approaches in debating some of the most important
marketing issues faced by the hospitality industry.
Parts I and II define and examine the main
hospitality marketing concepts and methodologies.
Part III offers a comprehensive review of the
development of hospitality marketing over the years.
The remaining parts (IV–IX) address key cuttingedge marketing issues such as innovation in
hospitality, sustainability, social media, peer-to-peer
applications, Web 3.0 etc. in a wide variety of
hospitality settings. In addition, this book provides a
platform for debate and critical evaluation that
enables the reader to learn from the industry’s past
mistakes as well as future opportunities. The
handbook is international in its constitution as it
attempts to examine marketing issues, challenges
and trends globally, drawing on the knowledge of
experts from around the world. Because of the
nature of hospitality, which often makes it
inseparable from other industries such as tourism,
events, sports and even retail, the book has a
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multidisciplinary approach that will appeal to these
disciplines as well as others including management,
human resources, technology, consumer behavior
and anthropology.
Handbook of Hospitality Operations and IT provides
an authoritative resource for critical reviews of
research into both operations and IT management.
Internationally renowned scholars provide in-depth
essays and explanations of case studies, to illustrate
how practices and concepts can be applied to the
hospitality industry. The depth and coverage of each
topic is unprecedented. A must-read for hospitality
researchers and educators, students and industry
practitioners.
?This Handbook provides the first comprehensive
international overview of significant contemporary
Indigenous architecture, practice, and discourse,
showcasing established and emerging Indigenous
authors and practitioners from Australia, Aotearoa
New Zealand, the Pacific Islands, Canada, USA and
other countries. It captures the breadth and depth of
contemporary work in the field, establishes the
historical and present context of the work, and
highlights important future directions for research
and practice. The topics covered include Indigenous
placemaking, identity, cultural regeneration and
Indigenous knowledges. The book brings together
eminent and emerging scholars and practitioners to
discuss and compare major projects and design
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approaches, to reflect on the main issues and
debates, while enhancing theoretical understandings
of contemporary Indigenous architecture.The book is
an indispensable resource for scholars, students,
policy makers, and other professionals seeking to
understand the ways in which Indigenous people
have a built tradition or aspire to translate their
cultures into the built environment. It is also an
essential reference for academics and practitioners
working in the field of the built environment, who
need up-to-date knowledge of current practices and
discourse on Indigenous peoples and their
architecture.
Planning Research in Hospitality and Tourism
provides a concise and clear approach to planning
research projects which are a necessity in most
hospitality and tourism courses taught at degree
level. The text considers the particular
characteristics of the hospitality and tourism industry,
whilst providing a balanced approach toward both
quantitative and qualitative methods of research.
The text also carefully considers the international
aspect of the industry and the people it employees,
which supports the books aims of: * Providing an
excellent understanding of the basic principles of
conducting research, in a straight forward “no
nonsense” guide * Carefully considering the
particular characteristics of the hospitality and
tourism sectors in relation to embarking on a
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research project in the area * Including in each
chapter an “International Dimension” section, as
well as case studies, questions and reflections on
the research process
Investigating key features of contemporary Egypt,
this volume includes Egypt’s modern history,
politics, economics, the legal system, environment,
and its media and modes of cultural expression. It
examines Egypt’s capacities to meet developmental
challenges, ranging from responding to globalization
and regional competition to generating sufficient
economic growth and political inclusion to
accommodate the interests and demands of a
rapidly growing population. The macrohistory of
Egypt is complemented by the microhistories of
specific institutions and processes that constitute
separate sections in this handbook. The chapters
revolve around political economy: it is shaped by the
people and their abilities, political and legal
institutions, organization of the economy, natural and
built environments, and culture and communication.
Politics has been overwhelmingly authoritarian and
coercive since the military seized power in 1952;
consequently, the contributions address both the
causes and consequences of unbalanced
civil–military relations, military rule, and persisting
authoritarianism in the political society. This
multidisciplinary handbook serves a dual purpose of
introducing readers to Egypt’s history and
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contemporary political economy and as a
comprehensive key resource for postgraduate
students and academics interested in modern Egypt.
With contributions from leading figures in the field
The International Hospitality Industry looks at both
specific sectors of the industry, such as restaurants,
cruises, hotels and contract foodservice. The book
moves on to highlight the key issues that will be
encountered within every sector of the industry operations, IT, marketing and HR among others thereby providing the reader with an allencompassing and comparative overview of the
field.
In recent years there has been a growing interest in
the study of hospitality as a social phenomenon. This
interest has tended to arrive from two communities.
The first comprises hospitality academics interested
in exploring the wider meanings of hospitality as a
way of better understanding guest and host relations
and its implications for commercial settings. The
second comprises social scientists using hosts and
guests as a metaphor for understanding the
relationship between host communities and guests
as people from outside the community – migrants,
asylum seekers and illegal immigrants. The
Routledge Handbook of Hospitality Studies
encourages both the study of hospitality as a human
phenomenon and the study for hospitality as an
industrial activity embracing the service of food, drink
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and accommodation. Developed from specifically
commissioned original contributions from recognised
authors in the field, it is the most up-to-date and
definitive resource on the subject. The volume is
divided into four parts: the first looks at ways of
seeing hospitality from an array of social science
disciplines; the second highlights the experiences of
hospitality from different guest perspectives; the third
explores the need to be hospitable through various
time periods and social structures, and across the
globe; while the final section deals with the notions
of sustainability and hospitality. This handbook is
interdisciplinary in coverage and is also international
in scope through authorship and content. The ‘stateof-the-art’ orientation of the book is achieved
through a critical view of current debates and
controversies in the field as well as future research
issues and trends. It is designed to be a benchmark
for any future assessment of the field and its
development. This handbook offers the reader a
comprehensive synthesis of this discipline,
conveying the latest thinking, issues and research. It
will be an invaluable resource for all those with an
interest in hospitality, encouraging dialogue across
disciplinary boundaries and areas of study.
The Routledge Handbook of Gastronomic Tourism
explores the rapid transformations that have affected
the interrelated areas of gastronomy, tourism and
society, shaping new forms of destination branding,
Page 15/32

Bookmark File PDF The Handbook Of
Contemporary Hospitality Management Research
visitor satisfaction, and induced purchase decisions.
This edited text critically examines current debates,
critical reflections of contemporary ideas,
controversies and queries relating to the fastgrowing niche market of gastronomic tourism. This
comprehensive book is structured into six parts. Part
I offers an introductory understanding of gastronomic
tourism; Part II deals with the issues relating to
gastronomic tourist behavior; Part III raises important
issues of sustainability in gastronomic tourism; Part
IV reveals how digital developments have influenced
the changing expressions of gastronomic tourism;
Part V highlights the contemporary forms of
gastronomic tourism; and Part VI elaborates other
emerging paradigms of gastronomic tourism.
Combining the knowledge and expertise of over a
hundred scholars from thirty-one countries around
the world, the book aims to foster synergetic
interaction between academia and industry. Its
wealth of case studies and examples make it an
essential resource for students, researchers and
industry practitioners of hospitality, tourism,
gastronomy, management, marketing, consumer
behavior, business and cultural studies.
The Routledge Handbook of Contemporary Taiwan
offers a comprehensive overview of both
contemporary Taiwan and the Taiwan studies field.
Each contribution summarises the major findings in
the field and highlights long-term trends, recent
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observations and possible future developments in
Taiwan. Written by an international team of experts,
the chapters included in the volume form an
accessible and fascinating insight into contemporary
Taiwan. Up-to-date, interdisciplinary, and
academically rigorous, the Handbook will be of
interest to students, academics, policymakers and
others in search of reliable information on Taiwanese
politics, economics, culture and society.
"The strongest overview I have encountered of the
scope and the current state of research across all
the fields involved in advancing our understanding of
tourism. For its range of topics, depth of analyses,
and distinction of its contributors, nothing is
comparable." - Professor Dean MacCannell,
University of California, Davis "The breadth of vision
and sweep of accounts is remarkable, and range of
topics laudable... a rare combination of the
authoritative, the challenging and stimulating." Professor Mike Crang, Durham University Tourism
studies developed as a sub-branch of older
disciplines in the social sciences, such as
anthropology, sociology and economics, and newer
applied fields of study in hospitality management,
civil rights and transport studies. This Handbook is a
sign of the maturity of the field. It provides an
essential resource for teachers and students to
determine the roots, key issues and agenda of
tourism studies, exploring: The evolution and
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position of tourism studies The relationship of
tourism to culture The ecology and economics of
tourism Special events and destination management
Methodologies of study Tourism and transport
Tourism and heritage Tourism and postcolonialism
Global tourist business operations Ranging from
local to global issues, and from questions of
management to the ethical dilemmas of tourism, this
is a comprehensive, critically informed,
constructively organized overview of the field. It
draws together an inter-disciplinary group of
contributors who are among the most celebrated
names in the field and will be quickly recognized as
a landmark in the new and expanding field of tourism
studies.
"Accessibly written and thoughtfully edited, making it
essential reading for those studying hospitality and
embarking on a career in the industry." - Peter
Lugosi, Oxford School of Hospitality Management
"This text is a fascinating read... Roy Wood has
spent 25 years teaching, researching and writing on
the hospitality industry - much of that learning is here
in this book." - Erwin Losekoot, Auckland University
of Technology "All different aspects of the hospitality
industry are elaborated on... All in all a wonderful
course book for for our students!" - Claudia
Rothwangl, ITM College This book covers the major
concepts students are likely to encounter throughout
their study within the hospitality management, giving
Page 18/32

Bookmark File PDF The Handbook Of
Contemporary Hospitality Management Research
a comprehensive and up-to-date overview as well as
providing engaging everyday examples from around
the world. A leading figure in the field, Roy Wood
has successfully gathered international contributors
with direct experience of hospitality management
and the hospitality industry as a whole, ensuring the
academic, geographical and practical integrity of the
book. Key Concepts in Hospitality Management is
written for undergraduate students and those
studying short postgraduate or executive education
courses in hospitality management, events
management, tourism management and leisure
management.
The Routledge Handbook of Contemporary Central
Asia offers the first comprehensive, crossdisciplinary overview of key issues in Central Asian
studies. The 30 chapters by leading and emerging
scholars summarise major findings in the field and
highlight long-term trends, recent observations and
future developments in the region. The handbook
features case studies of all five Central Asian
republics and is organised thematically in seven
sections: • History • Politics • Geography •
International Relations • Political Economy • Society
and Culture • Religion An essential crossdisciplinary reference work, the handbook offers an
accessible and easyto- understand guide to the core
issues permeating the region to enable readers to
grasp the fundamental challenges, transformations
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and themes in contemporary Central Asia. It will be
of interest to researchers, academics and students
of the region and those working in the field of Area
Studies, History, Anthropology, Politics and
International Relations.
Tourism has become a booming industry within the
last few decades, and with the help of many new
unique destinations and activities, creative tourism
will continue this upward trajectory for the
foreseeable future. Tourism helps stimulate
economies, decrease unemployment, promote
cultural diversity, and is overall a positive impact on
the world. Driving Tourism through Creative
Destinations and Activities provides a
comprehensive discussion on the most unique,
emerging tourism topics and trends. Featuring
engaging topics such as social networking,
destination management organizations, tourists’
motivations, and service development, this
publication is a pivotal resource of academic material
for managers, practitioners, students, and
researchers actively involved in the hospitality and
tourism industry.
The Routledge Handbook of Contemporary Thailand
is a timely survey and assessment of the state of
contemporary Thailand. While Thailand has changed
much in the past decades, this handbook proposes
that many of its problems have remained intact or
even persistent, particularly problems related to
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domestic politics. It underlines emerging issues at
this critical juncture in the kingdom and focuses on
the history, politics, economy, society, culture,
religion and international relations of the country. A
multidisciplinary approach, with chapters written by
experts on Thailand, this handbook is divided into
the following sections. History Political and economic
landscape Social development International relations
Designed for academics, students, libraries,
policymakers and general readers in the field of
Asian studies, political science, economics and
sociology, this invaluable reference work provides an
up-to-date account of Thailand and initiates new
discussion for future research activities.
Hospitality: a social lens follows on from the unique
contribution made by In Search of Hospitality:
theoretical perspectives and debates. It progresses
debate, challenges the boundaries of ways of
knowing hospitality, and offers intellectual insights
stimulated by the study of hospitality. The
contributing authors provide tangible evidence of
continuing advancement and development of
knowledge pertaining to the phenomenon of
hospitality. They draw on the richness of the social
sciences, taking host and guest relations as a means
of studying in-group and out-group relations with and
between societies. The chapter contributors
represent a multi-disciplinary, international grouping
of leading academics with expertise in hospitality
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management and education, human resource
management, linguistics, modern languages,
gastronomy, history, human geography, art,
architecture, anthropology, and sociology. Each
lends their expertise to apply as a social lens
through which to view, analyse, and explore
hospitality within a range of contexts. Through this
process novel ways of interpreting, knowing and
sense-making emerge that are captured in the final
chapter of the book, and have informed future
research themes which are explored.
The marketing of a destination necessitates strategic
planning, decision making, and organization.
Effective positioning will result in a strong brand that
develops an emotional and productive two-way
relationship. Notwithstanding, destination managers
should possess relevant knowledge and
understanding on traditional and contemporary
marketing channels to better engage with
prospective visitors. Destination Management and
Marketing: Breakthroughs in Research and Practice
focuses on utilizing destination branding and content
marketing for sustainable growth and competitive
advantage within the tourism and hospitality industry,
including tools and techniques for travel branding
and best practices for better tourism management
strategies. Highlighting a range of topics such as
service quality, sustainable tourism, and
competitiveness model, this publication is an ideal
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reference source for government officials, travel
agencies, advertisers, marketers, tour directors,
hotel managers, restaurateurs, industry
professionals including those within the hotel,
leisure, transportation, and theme park sectors,
policymakers, practitioners, academicians,
researchers, and students.
As hospitality continues to establish itself as a
mainstream subject area in universities there is a
need to create a research culture within this
emergent field. This book provides the definitive
handbook on hospitality management research.
Included in the volume is a state-of-the-art review of
philosophies, approaches and methods of research
currently in use in the field. A key feature of the book
is the coverage of application of these philosophical
issues and alternative research methods and
approaches. Beyond this, the book discusses
perspectives, practices and problems in hospitality
management with chapters ranging from a review of
quality management, strategic management, IT
management right through to small business
management. This handbook is the most
comprehensive resource and reference piece for
researchers, academics and students in the field of
hospitality management. Contributions come from
leading thinkers in the field: Michael Baker Gerry
Barlow Tom Baum Maureen Brookes Francis Buttle
David Edgar Martin Friel Alan Fyall David Gilbert
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Frank Go Anne Hampton Nigel Hemmington Haydn
Ingram Stephanie Jameson Stuart Jauncey Nick
Johns Peter Jones Conrad Lashley David Litteljohn
Andrew Lockwood Rosemary Lucas Michael Olsen
Angela Roper Sylvia Sussmann Stephen Taylor
Rhodri Thomas Eliza Ching-Yick Tse Sandra
Watson Susan Welch Roy Wood
Covering the applied managerial perspective of the
travel industry, this book looks at the core disciplines
and the application of theory to practice. Considering
individual and corporate social responsibility, it
teaches effective managerial skills by reviewing legal
frameworks, quality management and marketing,
financial management, and the management of
shareholders and stakeholders. It discusses current
trends such as sustainability and governmental
emission targets against a background of the needs
of a commercial business to innovate and increase
profits. A valuable tool for both students and those
working in the travel industry, this new edition
includes new content, a revised structure and allnew international case studies.
The Routledge Handbook of Halal Hospitality and
Islamic Tourism provides a greater understanding of
the current debates associated with Islamic tourism
and halal hospitality in the context of businesses,
communities, destinations, and the wider sociopolitical context. It therefore sheds substantial light
on one of the most significant travel and consumer
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markets in the world today and the important role of
religion in contemporary hospitality and tourism. The
book examines halal hospitality and lodging, Islamic
markets, product developments, heritage,
certification, and emerging and future trends and
issues. It integrates case studies from a range of
countries and destinations and in doing so
emphasises the significant differences that exist with
respect to regulating and commodifying halal, as well
as stressing that the Islamic market is not monolithic.
Written by highly regarded international academics,
it offers a range of perspectives and enables a
comprehensive discussion of this integral part of
Islam and contemporary society. This handbook will
be of significant interest to upper level students,
researchers, and academics in the various
disciplines of Tourism, Hospitality, Food Studies,
Marketing, Religious Studies, Geography, Sociology,
and Islamic Studies.
Reflecting on the legacies of Timor-Leste's
remarkable journey from colonialism to sovereign
and democratic Independence, the Routledge
Handbook of Contemporary Timor-Leste provides a
comprehensive and up-to-date reference work on all
aspects of life in Timor-Leste. Following an
introduction and overview of the country, the
Handbook is divided into five parts: Politics and
governance Economics and development Social
policies and the terms of inclusion Cultural impacts
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Regional relations Written by an international team
of experts, the Handbook covers the principle
concerns that have contributed significantly to the
shape and character of contemporary Timor-Leste. It
offers a timely and valuable reference guide for
students, scholars and policymakers with an interest
in International Relations, Southeast Asian Studies
and Peace Studies.
Understanding the global hotel business is not
possible without paying specific attention to hotel
chain management and dynamics. Chains are big
business, approximately 80 percent of hotels
currently being constructed around the world are
chain affiliated and, in 2014, the five largest brands
held over a one million rooms. The high economic
importance of the hotel chains and their global
presence justifies the academic research in the field
however, despite this, there is no uniform coverage
in the current body of literature. This Handbook aids
in filling the gap by exploring and critically evaluates
the debates, issues and controversies of all aspects
of hotel chains from their nature, fundamentals of
existence and operation, expansion, strategic and
operational aspects of their activities and
geographical presence. It brings together leading
specialists from range of disciplinary backgrounds
and regions to provide state-of-the-art theoretical
reflection and empirical research on current issues
and future debates. Each of the five inter-related
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section explores and evaluates issues that are of
extreme importance to hotel chain management,
focusing on theoretical issues, the expansion of hotel
chains, strategic and operational issues, the view
point of the individual affiliated hotel and finally the
current and future debates in the theory and practice
of hotel chain management arising from
globalisation, demographic trends, sustainability, and
new technology development. It provides an
invaluable resource for all those with an interest in
hotel management, hospitality, tourism and business
encouraging dialogue across disciplinary boundaries
and areas of study. This is essential reading for
students, researchers and academics of Hospitality
as well as those of Tourism, Marketing, Business
and Events Management.
Planning Research in Hospitality and Tourism
provides an accessible, concise and practical guide
to planning, conducting and analysing research in
tourism and hospitality. The authors skilfully
introduce the basic principles and techniques of
research in the international hospitality and tourism
sectors, and provide detailed guidance on both
quantitative and qualitative methods of research. It
includes a variety of features throughout to aid
students’ understanding and offers practical tips to
help students overcome any potential research
issues. Building on the success of the first edition,
the volume has been fully revised and updated, and
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contains new chapters on mixed methods and how
to make best use of recent technology in research
practices. The second edition also benefits from: •
increased coverage of research design strategies
including sampling, ethnography and experimental
design • inclusion of computer-mediated data
collection techniques, such as online interviews,
online focus groups and online observation
(netnographic research) • new and updated
international case studies and extracts, with a more
even spread of tourism and hospitality examples of
research • online student and lecturer resources,
including PowerPoint slides and a test bank of
multiple choice and true/false questions for each
chapter. Written by three leading scholars with
experience of both the industry and university
courses globally, this insightful text is an essential
resource for all tourism and hospitality research
students and early career research professionals
around the world.
Strategic Management for Hospitality and Tourism is
a vital text for all those studying cutting edge
theories and views on strategic management. Unlike
others textbooks in this area, it goes further than
merely contextualizing strategic management for
hospitality and tourism, and avoids using a
prescriptive, or descriptive approach. It looks
instead, at the latest in strategic thinking and
theories, and provides critical and analytical
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discussion as to how and if these models and
theories can be applied to the industry, within
specific contexts such as culture, profit and nonprofit organizations. This title also provides online
support material for tutors and students, in the form
of guidelines for instructors on how to use the
textbook, PowerPoint presentations and case
studies plus additional exercises and web links for
students.
As one of the largest service industries serving
millions of international and domestic individuals
yearly, it is important to understand the current
trends, practices, and challenges surrounding
tourism. Emphasized by the effects on people,
management processes, and technological
advancements, this economic and socio-cultural
phenomenon’s importance is increasing worldwide.
Global Trends, Practices, and Challenges in
Contemporary Tourism and Hospitality Management
discusses and analyzes the impacts of new trends in
the tourism industry, including sub-sectors of
tourism, and revisits existing trends, identifies new
types and forms of tourism, and discusses the
influence and use of technology. Featuring research
on topics such as guest retention, predictive
analysis, and ecotourism practices, the material
collected is ideally designed for managers, travel
agents, industry professionals, practitioners,
consultants, and researchers.
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For most of church history, hospitality was central to
Christian identity. Yet our generation knows little
about this rich, life-giving practice.
"This textbook will be used to support undergraduate
dissertation supervision. The book clearly sets out
the research philosophies, principles and practices
relevant to conduct of fieldwork. A useful and
informative text to aid the research design and
process." - Nazia Ali, Bedfordshire University "A key
text for students studying research methods or
undertaking a research project in the hospitality and
tourism industries." - Lisa Wyld, Westminster
Kingsway College "An excellent overview of primary
research itself and its application in Hospitality and
Tourism." - Jane Warren, SHRM College Hospitality
and tourism is the fourth biggest industry in the
world. What are the key research issues in the field?
What methods are particularly useful to answer
questions of management, policy, strategy and
general understanding? This is the first
comprehensive guide to research methods and
issues for students engaged in hospitality and
tourism studies. Jargon-free, incisive and relevant,
the book offers an uncluttered guide to key concepts
and essential research techniques. It is grounded in
a real world approach that concentrates upon the
issues that students will encounter in their studies
and work experience. It fills an enormous gap in the
field providing students with the first dedicated
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introduction to research methods for hospitality and
tourism students.
Hospitality is an industry characterised by its
complex nature and numerous sectors including
hotels, hostels, B&Bs, restaurants, pubs, nightclubs
and contract catering. However, despite its
segmentation, there are key issues that are pertinent
to all subsectors. The Routledge Handbook of
Hospitality Management adopts a strategic approach
and explores and critically evaluates current
debates, issues and controversies to enable the
reader to learn from the industry’s past mistakes as
well as future opportunities. Especially relevant at a
time when many sectors of the industry have to re evaluate and reinvent themselves in response to the
economic downturn the Handbook brings together
specialists from both industry and academia and
from a range of geographical regions to provide stateof-the-art theoretical reflection and empirical
research. Each of the five inter related sections
explores and evaluates issues that are of extreme
importance to hospitality organisations, many of
which have not been adequately explored before:
external and internal customers, debates
surrounding finance, uncertainty risk and conflict,
sustainability, and e-Hospitality and Technology.
This book is an invaluable resource for all those with
an interest in hospitality, encouraging dialogue
across disciplinary boundaries and areas of study. It
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is essential reading for students, researchers &
academics and managers of Hospitality as well as
those of Tourism, Events, Marketing, and Business
Management.
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