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The Social Psychology Of Communication
"The introductory chapter summarises the theoretical approaches taken in this book,
highlighting the unique contributions that a media psychological approach can make to
our understanding of news making and the construction of meaning. The authors
present an overview of how psychology can contribute to our understanding of news,
and describe in relation to journalism uniquely media psychological constructs
(parasocial interactions and the third person effect). This Introduction concludes with a
chapter-by-chapter summary of the rest of the book"-Originally published in 1985. Detailed exploration of the dynamics of language within
social psychology forms a social psychology of language which is distinct from other
approaches. This volume presents some of the growing body of research in this area,
with many theoretical models and ideas - chapters consider the relationship between
language and social situations, looking at cognitive structures in how communication
between individuals develops in childhood and beyond, how it defines social situations,
influences others, expresses feelings and values, evokes social categorizations and
how it can break down.
Language and communication are central features of social behaviour. So, it is
somewhat surprising that the social psychological study of this area has a relatively
short history. In this book a leading group of scholars overview the history, theories and
methods of the field, and showcase the latest developments in cutting-edge empirical
work.
Are we really being ourselves on social media? Can we benefit from connecting with
people we barely know online? Why do some people overshare on social networking
sites? The Psychology of Social Media explores how so much of our everyday lives is
played out online, and how this can impact our identity, wellbeing and relationships. It
looks at how our online profiles, connections, status updates and sharing of
photographs can be a way to express ourselves and form connections, but also
highlights the pitfalls of social media including privacy issues. From FOMO to fraping,
and from subtweeting to selfies, The Psychology of Social Media shows how social
media has developed a whole new world of communication, and for better or worse is
likely to continue to be an essential part of how we understand our selves.
In this fifth edition of A Cognitive Psychology of Mass Communication, author Richard
Jackson Harris continues his examination of how our experiences with media affect the
way we acquire knowledge about the world, and how this knowledge influences our
attitudes and behavior. Presenting theories from psychology and communication along
with reviews of the corresponding research, this text covers a wide variety of media and
media issues, ranging from the commonly discussed topics – sex, violence, advertising
– to lesser-studied topics, such as values, sports, and entertainment education. The
fifth and fully updated edition offers: highly accessible and engaging writing
contemporary references to all types of media familiar to students substantial
discussion of theories and research, including interpretations of original research
studies a balanced approach to covering the breadth and depth of the subject
discussion of work from both psychology and media disciplines. The text is appropriate
for Media Effects, Media & Society, and Psychology of Mass Media coursework, as it
examines the effects of mass media on human cognitions, attitudes, and behaviors
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through empirical social science research; teaches students how to examine and
evaluate mediated messages; and includes mass communication research, theory and
analysis.
This interdisciplinary synthesis of the social psychological aspects of language use
provides an integrative and timely review of language as social action. The book
successfully weaves together research from philosophy, linguistics, sociolinguistics,
anthropology, social and cognitive psychology, pragmatics, and artificial intelligence. In
this way, it clearly demonstrates how many aspects of social life are mediated by
language and how understanding language use requires an understanding of its social
dimension. Topics covered include: *speech act theory and indirect speech acts;
*politeness and the interpersonal determinants of language; *language and impression
management and person perception; *conversational structure, perspective taking; and
*language and social thought. This volume should serve as a valuable resource for
students and researchers in social psychology and communication who want a clear
presentation of the linguistic underpinnings of social interaction. It will also be useful to
cognitive psychologists and other language researchers who want a thorough
examination of the social psychological underpinnings of language use. Although this
book is relevant for a variety of disciplines, it is written in a clear and straightforward
style that will be accessible for readers regardless of their orientation.
This is the first text on language in communication written from a social psychological
perspective that sets issues in their broader biological, sociological and cultural
contexts.
The goal of this edited volume is to provide a much needed bridge between the
research on nonverbal communication and the application of those findings. The book
features contributions from some of the leading researchers in the field. These
distinguished scholars apply their understanding of nonverbal communication
processes to a variety of settings including hospitals and clinics, courtrooms and police
stations, the workplace and government, the classroom, and everyday life. It explores
nonverbal communication in public settings, in intimate relationships, and across
cultures and general lessons such as the importance of context, individual differences,
and how expectations affect interpretation. Applications of Nonverbal Communication
appeals to a diverse group of practitioners, researchers, and students from a variety of
disciplines including psychology, health care, law enforcement, political science,
sociology, communication, business and management. It may also serve as a
supplement in upper level courses on nonverbal communication.
Writing in a lively straightforward tone and offering numerous examples, Polansky
demonstrates that verbal communication plays a major role in mental health and is
essential to preventing and curing emotional disorders. He shows why the inability to
achieve effective speech reflects neurosis, interferes with self-healing potentials in the
personality, and hampers patients in their efforts to make use of any of the talking
therapies. He also makes clear how verbal expression leads to the growth of intimacy
between people on a mature organized level and guards the individual against the
existential anxiety of being completely alone in a potentially meaningless universe.
Synthesizing basic theory that underlies skilled interviewing, the book serves as an
introduction to ego psychology. It offers an appraisal of the role of verbal
communication, especially in casework, individual therapy, and counseling, as well as
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in most group treatments situations. The author covers such topics as the resiliency of
the ego, the logic of defenses, coping mechanisms, and the theory of object relations.
He provides numerous illustrations of specific security and distance maneuvers found in
everyday practice. He also describes techniques for dealing with these maneuvers by
patients in face-to-face situations. This book is as vital to the field as when it first
appeared in 1971. Polansky summarizes major concepts of modern ego psychology
and relates them to what is known today about the process of verbal communication. It
will be especially useful for those who seek to understand and treat the human
personality through speech. Ego Psychology and Communication is designed for
courses in social work, clinical psychology, educational counseling, guidance, and
psychiatric nursing. Practitioners in social work, psychology, and psychiatry will find it to
be a valuable addition to their personal reference libraries.
For decades there has been considerable interest in the ways that interactions between
children can provide a beneficial context for the study of cognitive and social
development. In this book Psaltis and Zapiti use both theoretical and empirical research
to build on the perspectives of Piaget, Vygotsky, Moscovici, and others including the
legacy of Gerard Duveen, to offer a state of the art account of research on the themes
of social interaction and cognitive development. Interaction Communication and
Development discusses the significance of social identities for social interaction and
cognitive development. The empirical set of studies presented and discussed focus on
patterns of communication between children as they work together to solve problems.
Communications are examined in detail with a focus on: Socio-cognitive conflict,
conversational moves and conversation types The way the different forms of the
interactions relate to different sources of asymmetry in the classroom The way social
representations and social identities of gender are negotiated in the interaction This
book provides an important account of how children develop through different kinds of
social interactions. It will have considerable appeal for researchers in the fields of
developmental psychology, socio-cultural psychology, social representations theory and
education who wish to gain a deeper understanding of development and its relation to
socio-cultural processes.
Historically, the social aspects of language use have been considered the domain of
social psychology, while the underlying psycholinguistic mechanisms have been the
purview of cognitive psychology. Recently, it has become increasingly clear that these
two dimensions are highly interrelated: cognitive mechanisms underlying speech
production and comprehension interact with social psychological factors, such as
beliefs about one's interlocutors and politeness norms, and with the dynamics of the
conversation itself, to produce shared meaning. This realization has led to an exciting
body of research integrating the social and cognitive dimensions which has greatly
increased our understanding of human language use. Each chapter in this volume
demonstrates how the theoretical approaches and research methods of social and
cognitive psychology can be successfully interwoven to provide insight into one or more
fundamental questions about the process of interpersonal communication. The topics
under investigation include the nature and role of speaker intentions in the
communicative process, the production and comprehension of indirect speech and
figurative language, perspective-taking and conversational collaboration, and the
relationships between language, cognition, culture, and social interaction. The book will
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be of interest to all those who study interpersonal language use: social and cognitive
psychologists, theoretical and applied linguists, and communication researchers.
The Social Psychology of Nonverbal Communication gathers together leading
nonverbal communication scholars from around the world to offer insight into a range of
issues within the nonverbal literature with the aim to rethink current approaches to the
subject.
The environment is part of everyone's life but there are difficulties in communicating
complex environmental problems, such as climate change, to a lay audience. In this
book Klöckner defines environmental communication, providing a comprehensive and
up-to-date analysis of the issues involved in encouraging pro-environmental behaviour.
This book offers readers a multidisciplinary and multinational perspective by leading
scholars in cognition, social psychology, organisational behaviour and interpersonal
communication. European, Canadian and American scholars have contributed
theoretical essays, reviews and data-based chapters on issues in Social Influence and
Self-Presentation.
We see and represent our social environment not as it is, but as we believe it to be. This is the
thesis defended in this book, supported by conceptual elements and illustrated by numerous
examples drawn from anthropology, developmental psychology, cognitive psychology and
social psychology. These examples show that people sharing different beliefs about the same
object produce different images of that object (such as drawings or photos), and highlight that
such people interpret the same image of this object differently. Finally, they show that, when
these people communicate through images, they find it difficult to understand each other. On
the basis of these observations, the book proposes a psychosocial theory of the link between
beliefs and iconography. This book is mainly intended for students and researchers in the
humanities and social sciences, interested in the problematic of images. However, it will also
be of interest to communication practitioners and the general public.
As the speed of globalization accelerates, world cultures are more closely connected to each
other than ever before. But what exactly is culture? It seems to be involved in all psychological
processes, but can its psychological consequences be studied scientifically? How can cultural
differences be described without reifying culture and reinforcing cultural stereotypes? Culture
and mind constitute each other, but how? Why do humans need culture? How did the evolution
of the mind enable the development of human culture? How does participation in culture
transform the mind, and how does the mind process and apply culture? How may culture
become a resource for pursuing valued goals, and how does culture become part of the self?
How do culture travelers navigate cultures and negotiate multiple cultural identities? The
authors of this volume offer a refreshing theoretical perspective and organize seemingly
disparate research evidence into a coherent body of psychological knowledge. With its
accessible language and lively narrative, this volume engages its readers in an intellectual
journey through the fascinating research literatures in psychology, anthropology, and the
cognate disciplines. This book will make an ideal textbook for senior undergraduate and
graduate courses on psychology and culture, cultural studies, cognitive anthropology, and
intercultural communication.
First Published in 2003. Routledge is an imprint of Taylor & Francis, an informa company.
Social scientists have long known that political beliefs bias the way they think about,
understand, and interpret the world around them. In this volume, scholars from social
psychology and related fields explore the ways in which social scientists themselves have
allowed their own political biases to influence their research. These biases may influence the
development of research hypotheses, the design of studies and methods and materials chosen
to test hypotheses, decisions to publish or not publish results based on their consistency with
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one’s prior political beliefs, and how results are described and dissemination to the popular
press. The fact that these processes occur within academic disciplines, such as social
psychology, that strongly skew to the political left compounds the problem. Contributors to this
volume not only identify and document the ways that social psychologists’ political beliefs can
and have influenced research, but also offer solutions towards a more depoliticized social
psychology that can become a model for discourse across the social sciences.
Prejudiced communication is everywhere. Sexist jokes are transmitted over the Internet,
coworkers tell outrageous stories about cross-cultural interactions, and children observe their
parents' disgusted facial expressions as a target of prejudice passes along the street. What
functions do these forms of communication serve for individuals, groups, and entire cultures?
How do they contribute to the perpetuation of discrimination and status differences based on
race, ethnicity, gender, sexual orientation, or other stigmatized attributes? And what can be
done to reduce prejudiced communication and mitigate its harmful effects? This volume
provides a comprehensive examination of these and other questions of critical importance for
today's society. Bringing together current theory, empirical research, and real-life examples, it
is essential reading for scholars and students in a range of disciplines. The book first defines
key terms and introduces several functions served by prejudiced communication, including the
protection of established social hierarchies and the maintenance of "cognitive shortcuts." It
explores how language reflects categorizations of ingroups and outgroups, and how shared
stereotypes are encoded and transmitted. Subsequent chapters address ways that prejudice is
subtly or blatantly communicated in interpersonal interactions, including patronizing and
controlling speech, discriminatory nonverbal behavior, and disdain for nonstandard accents or
dialects. Next, the book examines the larger cultural context, discussing such topics as skewed
portrayals in the news media, entertainment, and advertising; hostile humor; and continued
legal tolerance of hate speech. Featured throughout are thought-provoking examples drawn
from the classroom, the workplace, and other everyday situations. A concluding chapter
summarizes major themes of the book and points toward empirical and theoretical gaps that
invite further investigation. Grounded in a social psychological perspective, the book also
incorporates ideas and findings from communication, sociology, and related fields. It is an
informative resource for anyone interested in prejudice and stereotyping, and an indispensable
text for advanced undergraduate and graduate-level courses.
Although best known for experimental methods, social psychology also has a strong tradition
of measurement. This volume seeks to highlight this tradition by introducing readers to
measurement strategies that help drive social psychological research and theory development.
The books opens with an analysis of the measurement technique that dominates most of the
social sciences, self-report. Chapter 1 presents a conceptual framework for interpreting the
data generated from self-report, which it uses to provide practical advice on writing strong and
structured self-report items. From there, attention is drawn to the many other innovative
measurement and data-collection techniques that have helped expand the range of theories
social psychologists test. Chapters 2 through 6 introduce techniques designed to measure the
internal psychological states of individual respondents, with strategies that can stand alone or
complement anything obtained via self-report. Included are chapters on implicit, elicitation, and
diary approaches to collecting response data from participants, as well as neurological and
psychobiological approaches to inferring underlying mechanisms. The remaining chapters
introduce creative data-collection techniques, focusing particular attention on the rich forms of
data humans often leave behind. Included are chapters on textual analysis, archival analysis,
geocoding, and social media harvesting. The many methods covered in this book complement
one another, such that the full volume provides researchers with a powerful toolset to help
them better explore what is "social" about human behavior.
This volume provides the first authoritative explication of metatheoretical principles in the
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construction and evaluation of social-psychological theories. Leading international authorities
review the conceptual foundations of the field's most influential approaches, scrutinizing the
range and limits of theories in various areas of inquiry. The chapters describe basic principles
of logical inference, illustrate common fallacies in theoretical interpretations of empirical
findings, and outline the unique contributions of different levels of analysis. An in-depth look at
the philosophical foundations of theorizing in social psychology, the book will be of interest to
any scholar or student interested in scientific explanations of social behavior.

This is the first comprehensive text on social psychological approaches to
communication, providing an excellent introduction to theoretical perspectives,
special topics, and applied areas and practice in communication. Bringing
together scholars of international reputation, this book provides a unique
contribution to the field.
This comprehensive overview presents cutting-edge research on the fastexpanding field of interpersonal perception.
A unique and creative textbook that introduces the 'discursiveturn' to a new
generation of students, Social Psychology andDiscourse summarizes and
evaluates the current state-of-the-artin social psychology. Using the explanatory
framework found intypical texts, it provides unparallel coverage on
DiscourseAnalytic Psychology in a format that is immediately familiar
toundergraduate readers. A timely overview of the breadth and depth of
discourseresearch, ideal for undergraduates and also a great resource
forpostgraduate research students embarking on a discursiveproject No other
text offers the same range of coverage - from the coretopics of social cognition,
attitudes, prejudice and relationshipsto lesser known areas such as small group
phenomena Includes a host of student-friendly features such as chapteroutlines,
key terms, a glossary, activity questions, classicstudies and further reading
The Oxford Handbook of Media Psychology explores facets of human behaviour,
thoughts, and feelings experienced in the context of media use and creation.
The principal processes involved in language production and communication are
explored in depth, and their effects on all main social psychological phenomena
revealed.
This important new book provides a comprehensive analysis of humor from a
social-psychological perspective, addressing questions about the use of humor
and its effects in daily life. It examines the social psychology of humor on microlevel phenomena, such as attitudes, persuasion, and social perception, as well
as exploring its use and effect on macro-level phenomena such as conformity,
group processes, cohesion, and intergroup relations. Humor is inherently a social
experience, shared among people, essential to nearly every type of interpersonal
relationship. In this accessible volume, Strick and Ford review current research
and new theoretical advancements to identify pressing open questions and
propose new directions for future research in the social psychology of humor.
The book explores fascinating topics such as humor in advertising, political
satire, and the importance of a sense of humor in maintaining romantic
relationships. It also examines how racist or sexist humor can affect personal and
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intergroup relations, and discusses how to confront inappropriate jokes. Offering
new, precise, and operational conceptions of humor in social processes, this
book will be essential reading for students and academics in social psychology,
media, and communication studies.
Attribution, Communication Behavior, and Close Relationships brings together
scholars from a variety of disciplines whose work focuses on the interplay of
attribution processes and communication behavior in close relationships. The
book shows ways in which diverse scholarly perspectives can blend to provide
insight into areas of common interest. In this case, it is the ways that people in
relationships think about communication, make attributions through
communication, and communicate about the attributions they make.
Language is the essence of interpersonal behavior and social relationships, and it is
social cognitive processes that determine how we produce and understand language.
However, there has been surprisingly little interest in the past linking social cognition
and communication. This book presents the latest cutting-edge research from a select
group of leading international scholars investigating the how language shapes our
thinking, and how social cognitive processes in turn influence language production and
communication. The chapters represent diverse perspectives of investigating the links
between language and communication, including evolutionary, linguistic, cognitive and
affective approaches as well as the empirical analysis of written and spoken narratives.
New methodologies are presented including the latest techniques of text analysis to
illuminate the psychology of individual language users, and entire cultures and
societies. The chapters address such questions as how are cognitive and identity
processes reflected in language? How do affective states influence language
production? Are political correctness norms in language use effective? How do partners
manage to accommodate to each other’s communicative expectations? What is the
role of language as a medium of interpersonal and intergroup influence? How are
individual and cultural identities reflected in, and shaped by narratives in literature,
school texts and the media? The book is aimed at all students, researchers and
laypersons interested in the interplay between thinking and communication, and should
be required reading for all professionals who use language in their everyday work to
interact with people.
Professor Michael Billig is one of the most significant living figures in social psychology.
His work spans thirty-five years, and has at times challenged conventional social
scientific thinking on a range of key topics. Billig has influenced a wide range of fields
including intergroup conflict, social attitudes and ideology, rhetoric, racism, nati
The Handbook of the Psychology of Communication Technology offers an unparalleled
source for seminal and cutting-edge research on the psychological aspects of
communicating with and via emergent media technologies, with leading scholars
providing insights that advance our knowledge on human-technology interactions. • A
uniquely focused review of extensive research on technology and digital media from a
psychological perspective • Authoritative chapters by leading scholars studying
psychological aspects of communication technologies • Covers all forms of media from
Smartphones to Robotics, from Social Media to Virtual Reality • Explores the
psychology behind our use and abuse of modern communication technologies • New
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theories and empirical findings about ways in which our lives are transformed by digital
media
How to live well and the search for meaning have long been of intense concern to
humans, perhaps because Homo sapiens is the only species aware of its own mortality.
In the last few decades, empirical psychology made a major contribution to this quest.
This book surveys groundbreaking work by leading international researchers,
demonstrating that social psychology is the core discipline for understanding well-being
and the search for meaning. Basic conceptual and theoretical principles are discussed,
drawing on philosophy, evolutionary theory and psychology, followed by a review of the
role of purposeful, motivated activity and self-control in achieving life satisfaction. The
role of emotional and cognitive processes and the influence of social, interpersonal and
cultural factors in promoting a happy and meaningful life are discussed. The book will
be of interest to students, practitioners and researchers in the behavioral and social
sciences, as well as to laypersons for whom improving the quality of human life and
understanding the principles of well-being are of interest.
Few behavioral processes are more central to the development and maintenance of
intimate relationships than the communication of affection. Indeed, affectionate
expressions often initiate and accelerate relational development. By contrast, their
absence in established relationships frequently coincides with relational deterioration.
This text explores the scientific research on affection exchange to emerge from the
disciplines of communication, social psychology, family studies, psychophysiology,
anthropology, and nursing. Specific foci include the individual and relational benefits
(including health benefits) of affectionate behavior, as well as the significant risks often
associated with expressing affection. A new, comprehensive theory of human affection
exchange is offered, and its merits relative to existing theories are explored.
This successful textbook on the psychology of communication explains - here in English
for the first time - how human communication works in a very understandable way. It
begins with the explanation of central terms and the explanation of known
communication models (e.g. the models according to Schulz von Thun, Watzlawick,
Hargie and colleagues), then describes means of non-verbal and verbal communication
and ends with a clear and structured summary of communication forms. Concrete fields
of application, stumbling blocks (e.g. intercultural differences in communication),
practical examples and digressions in the book round off what has been read and
consolidate what has been learned. In addition, free learning materials are available on
the Internet with which readers can test their knowledge acquisition.
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